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Sunset MoBay partners
with US tour operator
Janet Silvera
Hospitality Jamaica Coordinator

UNSET MONTEGO Bay has entered
into a 15-year management agreement
with AMResorts (AMR), operators of
Secrets Resorts and Spa.
“There has been a lot of speculation that the
hotel has been sold, and we would like to
reiterate that this is not so, and it is strictly a
management contract,” Ian Kerr, Sunset’s
managing director, told Hospitality Jamaica.
According to him, their new partner, Apple
Leisure/AMResorts, is a very integrated travel
entity controlling significant market numbers
via its charters and retail outlets through the
channels such as Apple Vacations, Travel
Impressions, Cheap Caribbean, and others
travel providers.
Kerr, who operated Sunset Jamaica Grande
with his in-laws, the Hendrickson family, sold
that property to Mexico’s Moon Palace last year.

S

He was quick to point out that the leisure
travel market had rebounded in the last two
years, and that Jamaica as a destination has
seen its number of visitors to the island increase
over previous years.
“We, too, (Sunset) have also seen a
significant improvement in both occupancy and
rate,” he revealed, adding that he felt that in
today’s competitive market, coupled with the
prospect of additional hotel rooms being built in
Jamaica, it was important to be aligned with a
strong brand.
For that reason, he said, they have selected
Apple Leisure Group/AMResorts (the largest
United States (US) tour operator) as their
strategic partner.
Apple Leisure group/AMResorts operates 42
hotels in Mexico and the Caribbean, catering to
different market segments – adults only (Zoetry,
Secrets, Breathless), and family (Dreams and
Sunscape).
The group moves approximately two out of

every 10 US guests to the Caribbean, and their
hope is to push even more visitors to the island
with Sunset under their brand, said Kerr.
The AMR management team will take over
operations and marketing of the resorts effective
August 1, 2015, with the resorts continuing
under the Sunset Brand names – Sunset Beach
Resort, Spa and Waterpark, and The Oasis at
Sunset, with the official name changes coming
in late 2015.

NEW NAME, SAME SERVICE
The new brand name will be Sunscape
Resort & Spa – Montego Bay.
“Our employees will merge seamlessly into
the new Sunscape Resorts operation, and you
will continue to be welcomed by the warm,
friendly smiles of our staff who have greeted you
over the years,” he stated.
Guests who are holding reservations for
future travel are being assured that their
reservations and rate are secure.
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“We hope that many of you will return to see
us before the brand change and will continue to
return again and again under the new Sunscape
brand experience,” said the hotel chain.
The new arrangement will not affect Sunset
at the Palms in Negril, said the chain.
“The Sunset Resorts management team will
continue to operate Sunset at the Palms, our
adults-only treehouse-style boutique hotel in
Negril, offering an exotic tropical retreat for
adults who are seeking rest and relaxation in
the Capital of Casual,” said the hotel in a media
release.
Rated one of the top 10 most romantic
resorts and top 10 all-inclusive resorts in the
Caribbean by TripAdvisor.com, Sunset at the
Palms is described as a chic and intimate
hideaway, perfect for discerning guests seeking
the most blissful beach in Jamaica.
janet.silvera@gleanerjm.com
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Pesticides a threat to tourism
DELAWARE family vacation
abruptly ended when all four
members were airlifted to the United
States (US) in critical condition following a
suspected case of pesticide poisoning. The
four members, including two teenage sons,
fell critically ill during a stay at a
condominium resort on the island of St John,
US Virgin Islands.
The US Environmental Protection Agency
(EPA) confirmed that the family may have
fallen ill because of exposure to fumes of a
pesticide at the rented villa. Lab results
indicate the presence of the highly toxic
methyl bromide used to treat the furniture
infested by the dry wood termites known as
‘chi-chi’.
The rented villa at the US$875-per-night
Sirenusa Condominium Resort in St John, St
Croix, was fumigated with methyl bromide
18 days prior to being occupied by the
visiting family. The affected family members
were flown to a mainland US hospital for
treatment.
Methyl bromide is an odourless gas used to
control termites. It can be fatal or can cause
serious damage to the central nervous and
respiratory systems, according to the EPA.
Since 1990, worldwide use of the toxic
chemical as a fumigant and as an agriculture
pesticide has been in the phasing out stage
because of its significant contribution to
ozone depletion.
While several countries in Latin America
have high levels of methyl bromide use, its
use in the Caribbean region is at low levels,
on a sporadic and as needed basis for
essential use only.
In Jamaica, the Pesticide Control
Authority (PCA) has restricted the use of
methyl bromide and import approval is
limited to essential requirements. The user,
mainly trained, licensed pest control
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personnel, is responsible to ensure that
proper safety measures are followed.
Olive Downer Walsh, past PCA board
member and general manager of Agro Grace,
a leading distributor of pest control
chemicals, told Hospitality Jamaica that
they supply industry-safe pesticides only to
PCA-licensed operators and that they be
used only as intended and according to
manufacturing guidelines.

POST-ENTRY PERIOD
“Several products are available to control
termites, duck ants and chi-chi, of which the
more toxic pesticides are for outdoor
applications, while the less toxic is used
indoor as recommended. Termiticides used
indoors should not come into contact with
food, and there is a recommended postentry period before occupation,”
Downer Walsh advised.
She told Hospitality
Jamaica that the
market has available
low-toxic, low-cost
and highly effective
pesticides that
reduce the

need to import highly toxic chemicals
like methyl bromide. A source at
Sandals Grand Riviera
Beach & Villa Golf
Resort who
requested
anonymity
revealed that
pesticides used at
that property must
pass stringent toxicity
inspection if it is to be
used at the hotel.
“We are monitored and
certified by Earth Check for,
among other things, pesticide
use, so we are required to keep
detailed records of chemical uses,
and our external pest control service

must provide an inventory of pesticide they
will use at the hotel before treatment.” The
Sandals staff added that any pesticide used at
the resort must pass the test of the public
health department. Other Jamaican hotels
and villas take similar measures in the use of
toxic chemicals.
Earth Check is an organisation helping
businesses, communities and governments
enhance the environmental, economic and
social sustainability of their tourism
initiatives.
Methyl bromide used in fumigating the St
John Condominium was traced to the
Memphis, Tennessee-based Terminix, a
leading provider of termite and pest control
services in countries outside the US.
Terminix representative, Pete Tosches, in
response to Hospitality Jamaica’s query as to
whether they acknowledge and assume
responsibility for the St John poisoning,
emailed a statement that read:
“First and foremost, the family is in our
thoughts and prayers. We’re cooperating with
authorities in their investigation, and we’re
conducting our own thorough internal
investigation. We’re committed to
performing all work we undertake in a way
that is safe for our employees, customers and
the public.”
Broad-spectrum methyl bromide is used in
the control of pests, insects, nematodes,
pathogens, and rodents. It is used in US
agriculture primarily for soil fumigation, but
also for commodity and quarantine
treatment, and structural fumigation. The
EPA banned methyl bromide for residential
use in 1984 primarily for health concerns.
That ban extends to US territories, including
the US Virgin Islands. Still, the pesticide was
used indoors by an applicator working for
Terminix.
The St Croix Department of Planning and
Natural Resources have since issued a stop
order on the use of methyl bromide.

“

... The family is in our thoughts
and prayers. We’re cooperating
with authorities in their
investigation, and we’re conducting our
own thorough internal investigation.
We’re committed to performing all work
we undertake in a way that is safe for
our employees, customers and the
public.
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Marriott Guyana a catalyst for tourism
HE GRAND opening of the
highly anticipated, internationally
branded Marriott Hotel was last
Thursday undertaken by Guyanese
President Donald Ramotar in
Georgetown, Guyana.
Ramotar, who also unveiled the
hotel’s plaque, was joined by several
officials of the hotel, government
ministers, and members of the local
private sector.
While addressing the gathering,
Ramotar noted that the ceremony was a
historic occasion, as the Marriott Brand
was world-renowned for its high class
and service.
The tourism, industry and commerce
minister, Irfaan Ali, noted that this
investment will be a catalyst for tourism
development in Guyana and that it will
help to raise the profile of the
destination.
He was presented with a symbolic key,
along with other guests, while a message
from Bill Marriott was read.
“World-class service comes from more
than a building. It comes from people,
our brilliant hosts,” he read.
The luxury hotel boasts 197 guest
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The Terra Mare Restaurant at the Mariott, where visitors can dine privately.

rooms and suites that offer views of the
ocean at every turn. Its ballroom has the
capacity to accommodate between 400
to 700 persons at any time, depending
on the set-up. It can also be transformed
into four sections to host smaller events.
The hotel also has five boardrooms
and an open-style kitchen to allow
patrons to dine in the restaurant and
watch their meals being prepared by
expert chefs.
Its indoor gym will cater mainly for its
guests, but membership will eventually
be offered to the public. In addition,
daily passes will also become available
once the hotel is open to the public.
The nine-storey hotel is located at the
mouth of the Demerara River in
Kingston, Georgetown.
Guyana will also see additional major
investments in tourism in the near
future. These include the Cheddy
Jaggan International Airport expansion,
the Hospitality Institute, the Specialty
Hospital, the Guyana/Suriname Bridge,
the upgrading of the access road from
Brazil to Georgetown and the addition
of the Ramada Hotel brand, among
many others.

Promo activities lined up
for JTB’s 60th anniversary
Christopher Thomas
Gleaner Writer

IN KEEPING with its mandate to
advance Jamaica as a viable and
desirable tourist destination, the
Jamaica Tourist Board (JTB) has
announced a number of promotional
initiatives it will undertake locally
and internationally as part of its 60th
anniversary celebrations.
Regional director of the JTB,
Janice Allen, listed some of the
organisation’s plans during her
keynote address at a church service
held to highlight the JTB’s milestone
celebration, at the Calvary Baptist
Church in Montego Bay on Sunday.
“We have earmarked April
through December as the celebratory
period for our 60th anniversary.
During this time, we have planned a
schedule of commemorative
activities, and this church service,
along with one that is currently
taking place in Kingston, are integral
parts of that schedule,” Allen told
the congregants.
“Activities will take place here in
Jamaica and in our major source

markets of the United States,
Canada, and the United Kingdom.”
According to Allen, among the
JTB’s planned list of activities locally
are a roving exhibition to educate
the public on the entity’s work in the
tourism industry, and a selection of a
volunteer projects to be carried out
by JTB members.
“It is extremely important that we
help in the preparation of the next
generation of Jamaican tourism
professionals. In so doing, we intend
to mount a roving exhibition which
will carried by the Jamaica Library
Service across the island. This will be
launched on May 7 here in Montego
Bay, Jamaica’s tourism capital,” Allen
explained.
“One of the equally important
things we will do this year is the
selection of a volunteer project,
where we, the management and staff,
will lend our services to benefit
persons with whom we do not often
get the opportunity to interact,” she
continued.
“We will also host an academic

PLEASE SEE JTB, 6

PHOTOS BY JANET SILVERA

From left (front row): Margaret Jones, Trevor Duncan, Marjorie Cunningham, Pat Samuels,
Janice Allen and Carlene Moore. From left (back row): George Douglas, Granville Morgan,
Janelle Kelly, Jerron Britton and Stephan Anderson, members of the Jamaica Tourist Board
(JTB) team. The occasion was a church service held at the Calvary Baptist Church in
Montego Bay on Sunday, April 12, to mark the launch of activities to celebrate the JTB’s
60th anniversary of operations.
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THE B U S I N E S S O F T O U RISM

Cross-marketing Caribbean premium products

An idea worth exploring
NE OF the more interesting
aspects of a recent
Cariforum-EU Business
Forum, organised by the Caribbean
Export Development Agency in
Montego Bay, was a brief discussion
on the ways in which some of the
region’s new high-quality valueadded products might be more closely
associated with promotions
undertaken by the region’s tourism
sector and others through mutual
branding and marketing.
The idea is relatively simple.
If tourism has been able to leverage
its competitive advantage and bring
millions of visitors to the
Caribbean, the region’s higher-value
manufacturing and services industries
should seek to associate their brands
and product in various ways, both in
the region and externally.
It was suggested that where it was
enhancing to both parties, tourism
and the manufacturers or marketers
of quality products should work
together to mutually reinforce each
other’s message. Exporters and the
industry should, it was suggested,
seek to associate quality products
with the national and regional brand.

as a reminder of the region, or as a
Christmas gift.
It was pointed out that the region
has multiple opportunities to create
cross-cutting linkages with attractive
products. Not enough work had been
undertaken in establishing linkages
between the experience of the
millions who visit the region each
year, what they take home with them
emotionally and literally, and how
this might be reinforced in ways that
encourage visitors to source and
consume the region’s cuisine or
luxury products on a continuing
basis.

O

JESSOP

CHANGING THE LABELLING OF
CARIBBEAN PRODUCTS

In addition, it was proposed that
exporters should consider adopting
tourism’s approach to using social
media, familiarisation trips, and
participation in relevant trade fairs.
Quality exporters and tourism might
also consider how product might
jointly be sold up to maximise
revenue; for instance, with Caribbean
rum, chocolate or other consumables
being sold for delivery at a later date

The idea could be applied to a
growing range of quality exportoriented products such as designer
small-batch chocolate, food products
such as rum cake, higher-value aged
rums and liqueurs, entertainment and
music, and niche sectors such as
high-fashion garments.
The same subject matter
reappeared in a different way in a
session on branding, where an
international specialist spoke about

changing the labelling of Caribbean
products so that they became
aspirational.
It was noted that by rebranding
and well-considered marketing, it was
quite possible to enhance the image
of quality Caribbean products to
appeal to the higher-spending
categories in North America and
Europe; exactly the same groups that
the higher end of Caribbean tourism
is trying to reach.
What emerged was that not only
could new branding change the value
proposition of the product, but could
also alter the image of the country of
origin in ways that suggested, for
instance experience, the natural, a
sustainable environment, and in the
process alter positively the image of a
destination.
One practical example related to
artisan chocolate produced in small
unique batches in Suriname. The
wrapper conveyed in words and art
forms the nature of the product,
while on the inside there was a
reproduction of an old map showing
the location of the estates on which
the cocoa for the chocolate was being
grown. The effect was to not only to

JTB

Janelle
Kelly and
Granville
Morgan,
sales
representatives at
the Jamaica
Tourist
Board.

CONTINUED FROM 5
seminar which will invite research and discussion on the
future of tourism for Jamaica ... (and) of critical
importance, we will be honouring 80 staff members who
have served the JTB between 10 and 40 years, in a longservice awards ceremony.”
Sunday’s church service was also used to highlight some
of the JTB’s milestone achievements over the years since
its inception on April 1, 1955.
“We were declared the Caribbean’s Leading Tourist
Board by the World Travel Awards, from 2006 to 2013.
Also in 2013, Jamaica earned the World Travel Awards’
vote for the World’s Leading Cruise Destination, the
Caribbean’s Leading Destination, and the Caribbean’s
Leading Cruise Destination for the seventh consecutive
year,” Allen outlined.
“The JTB is the national tourism agency tasked with the
responsibility to market Destination Jamaica. With God’s
help, we have achieved great exploits over these 60 years,”
she added.
“We are very proud of our accomplishments, especially
those we have achieved from our industry organisations.”
6

convey the uniqueness and value of
the product, but had the effect of
rebranding of Suriname as a desirable
visitor destination to those paying the
premium price for the chocolate in
Europe.
What was striking in all of this was
how little attention had been paid to
discovering how this might be
organised through regional bodies
such as the Caribbean Hotel and
Tourism Association, the Caribbean
Tourism Organization or the West
Indies Rum and Spirits Producers
Association and what they have done
or may do with their members either
in the region or promotionally in
North America, Europe or elsewhere.
As is now well recognised, the
Caribbean tourism offering has to be
about more than sun and sea. The
idea of cross-marketing Caribbean
premium products on a broad wellconsidered basis is an idea that would
seem to be worth exploring, not least
because there is likely to be a good
case for all concerned to jointly seek
support for such programmes from
the international development
agencies.

Angella Bennett (left), RIU
Resort’s director of sales, and
Shernette Crichton, Half
Moon’s hotel manager, at the
JTB’s 60th anniversary church
service.
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Above: Ramon Ascencio, sales
director of the Secrets Wild Orchid
resort in Montego Bay, chats with
Janice Allen, regional director of
the JTB.
Left: From left: Janice Allen,
regional director, JTB; Angella
Bennett, RIU’s director of sales;
and Tensing Pen’s Evelyn Smith.
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Richard Morris
is CPJ’s
Employee of
the Year
Mark Titus
Hospitality Jamaica Writer

ICHARD MORRIS walked away
with the Employee of the Year
award last Saturday, as 61
employees of Caribbean Producers
Jamaica (CPJ) were recognised at the
annual staff awards ceremony at the
Montego Bay Convention Centre in
Rose Hall, Montego Bay.
In addition to copping the Employee
of the Year Award, Morris also received
special recognition for his work ethic and
was named the top performer in his
department.
“I am very happy that I have been
selected as the Employee of the Year,”
Morris, a logistics controller, told
Hospitality Jamaica. “I have to first
thank Jan Polack, who interviewed me
for the job and gave me an opportunity
to express my talent, but I could not
achieve this feat without the support of
the management and my colleagues.
This is indeed an honour for me.”
Some 12 categories were covered in
the award, in addition to a number of
departmental recognition awards for
outstanding performers.
However, Morris, a past student of
Grange High School and the Montego
Bay Community College, who has been
working with the organisation for the
last eight years, does not intend to slow
down anytime soon, as he eyes a role in
management in the future.
“I have grown at CPJ, and it has been

R

Above: Richard Morris
(left) is presented with his
Employee of the Year
award by Roger Williams,
CPJ chief operating officer.
Left: Romaine Morris
shows off his awards.
Right: Tom Tyler (right),
CEO of CPJ, with Andrew
Reid, who has been with
the company for more than
20 years.
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good so far, but I want to reach at the
top, maybe in management,” said the
Little London, Westmoreland, resident,
who is currently pursuing a degree to
become a chartered accountant.
Among the other top awardees were
Andrew Reid for 20 years of service; CPJ
Spirit Award to Janice Wynter; Sandra
Brown, who won Supervisor of the Year
prize; Judith Hunt, who was selected as
the Manager of the Year; while Best
Department went to CPJ Market Deli n
CRU.
The company’s chief revenue officer,
Dr David Lowe, won the Chairman’s
Choice prize.
In his address, Chief Executive Officer
Tom Tyler encouraged the workers to
continue to offer service of the highest
standard. He said that amid the high
achievements of the company, which
boasts locations in St Lucia and Jamaica,
the Montego Bay-based firm intends to
expand to other countries.
“We have established CPJ St Lucia
and that is very exciting. We have taken
what we do best to an additional
location, and what this does is create a
raft of other opportunities for our staff,”
Tyler stated.
“This year, we are going to start
planting seeds in other countries ... . So
our new vision is that we will be going
offshore.
“CPJ has been a dream for the past 20
years. Now, we are going to take that
dream and plant it outside of Jamaica.”

Janice Crichton,
retail sales
representative’s
top performer,
is presented
with her award
from David
Lowe, chief
revenue officer.

Hugh Logan (left), director of hospitality sales, receives an
award for more than 10 years of service from CPJ CEO
Tom Tyler.

Maureen Haye accepts her award for 10 years of
service from CPJ CEO Tom Tyler.

Terry-Ann
Noble
accepts
her award
from Hugh
Logan,
director,
hospitality
sales.

Tamara
Dixon
accepts her
award for
the Most
Improved
Employee
from Hugh
Logan,
director,
hospitality
sales.
From left: Logistics Department’s Romaine Barnes, Kerena Clarke, Romaine Morris, Sharifa Spence, CPJ’s 2014
Employee of the Year, and Roger Williams, CPJ’s chief operating officer.

Romaine Peterkin of the Receivables Department
accepts his Top Performer award from Kesha Ann
Harper, CPJ director of finance.
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Marian Rankine of the Human
Resources Department.
Left: Jermaine McKenzie does a
dance piece called ‘Journey of Music’.

Douglas
Malcolm
(left) accepts
his CPJ
Image Award
from Hugh
Logan,
director,
hospitality
sales.
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The Jamaica Tourist Board (JTB) family and its industry partners gathered at the Bethel Baptist Church in Kingston and the Calvary Baptist Church in St James to
commemorate the JTB’s 60th anniversary. It was a time for the collective to give thanks to God for the accomplishments of the organisation over these six decades. Director of
Tourism Paul Pennicook (front, fourth right) is surrounded by former directors of tourism, JTB staff members, representatives from the Ministry of Tourism and Entertainment
and its agencies, tourism partners and stakeholders. April through December 2015 is earmarked as the 60th anniversary celebratory period. During this time, there will be a
planned schedule of commemorative activities.

Top tour operators to be honoured
at Blue Mountain Awards
HE TOP-SELLING tour operators for
Jamaica will gather in Montego Bay, the
island’s tourist capital for the Blue
Mountain Awards on Saturday, May 2, 2015.
Jamaica’s prime minister, Portia Simpson Miller,
will be patron and a special guest at the black-tie
gala honouring top-performing tour operators.
This event is one of the activities to mark the
60th anniversary of the Jamaica Tourist Board
(JTB).
First given in 1983, the Blue Mountain
Awards were created to honour tour operators
who generated the most business for Jamaica.
They have been awarded on three other
occasions, with the most recent being in 2005,
when the selection committee recognised top
operators from the United States, Canada, the
United Kingdom (UK), Italy and Germany as
part of the JTB’s golden anniversary. Then, tour
operators from the island’s main source markets
won fourteen awards.
The award committee is chaired by Paul
Pennicook, Jamaica’s director of tourism, and
comprises members of the JTB and the Jamaica
Hotel and Tourist Association.
In his reflection on the 60th anniversary of the
JTB, Pennicook said, “As the JTB celebrates this
important milestone, we are cognisant that there
are a number of individuals, entities and
organisations that have contributed to our
success. The tour operators are a major part of
that success as they sell travel on behalf of
Jamaica. We remain a top destination in the

T

During both church services, The Jamaica Tourist Board donated to the
outreach ministries of each church. Above, Marshalee Spencer, senior
manager, Human Resources Department, makes the presentation to Deacon
Dr Anthony Allen (left) of the Bethel Baptist Church. The donation will be used
for the significant outreach work the church is doing in the community.
10
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TOURIST BOARD
region, because they help us to maintain our
market share. I am, therefore, delighted to have
this opportunity to appreciate these partners
who help us share the Jamaican experience with
the world.”
The criteria for winning this prestigious award
is based on productivity and percentage increase
in business. This will be determined by assessing
the total number of room nights booked for 2014
and the tour operators’ individual percentage
change in revenue over the last two travel
periods. This year, 12 awards and five special
awards will be given to tour operators. The
awardees are from the United States, Latin
America, Canada, the UK and Europe.
The invite-only weekend affair will begin with
an evening reception on Friday, May 1. On
Saturday, May 2, guests will play golf or enjoy spa
treatments, then attend a black-tie award
ceremony hosted by Simpson Miller later that
evening at the Montego Bay Convention
Centre.
For more information about booking travel,
please go to www.visitjamaica.com.

MISS BEACHES NEGRIL CONTESTANTS REDISCOVER JAMAICA
The Miss Beaches Negril Talent and Awareness Competition, which is being held under the theme Beauty without Boundaries, is scheduled for April 24
at the Jungle Night Club and will involve 11 contestants. Other sponsors of the competition include Margaritaville Negril, Island Routes, Linkz FM, Silver
Bird Steel Band, SunCity Radio 104.9 FM, Dolphin Cove, Sherwin Williams Ltd, Rainforest Seafoods, VIP Attractions, Caribbean Producers Jamaica Ltd,
Transwest Ltd, Strong Arm Ltd, Garbage Disposal & Sanitation Systems, Berger Paint, Ashley Martin Designs, Tai Flora Services Ltd, Urbany Designs,
Appliance Traders Ltd, Select Brands, Uzuri International Designs, GraceKennedy Ltd, Riverside Pharmacy, Best Dressed Chicken, Kool Runnings
Adventure Park, JUTA Negril, Sandals Resorts International, Jungle Night Club, and Chukka Caribbean Adventures.

Miss Beaches Negril 2015 contestants (from left) Tricia-Gay
Smith (Entertainment), Miss Maxi Press Limited; Shamara
Wallace (Housekeeping), Miss Quality Signs Limited; Arnexx
Billings (Kids Camp), Miss Singer Jamaica Ltd; Monique
Williams (Kids Camp), Miss Sound Illusion; and Latisha
Colame (Kitchen), Miss J. Albert Distributors, slip into
relaxation mode as they prepare to enjoy river tubing
activities at the Island Routes River Bumpkin Farm recently.

Operations manager at the Island Routes River Bumpkin Farm, Miguel Arthurs (left), was the perfect
host to the Miss Beaches Negril 2015 Talent and Awareness Competition contestants and Beaches
Negril wedding manager and pageant coordinator, Nikesha Greenfield (sixth from right), during a
recent excursion to the farm.

Ten of the 11 contestants in the Miss Beaches Negril Talent and Awareness
Competition share lens time following their arrival at the Chukka Good Hope
Estate for an afternoon of adrenaline-packed adventure.

Miss Beaches Negril 2015 contestants
Shanique Donaldson (left, Miss Linkz
FM) and Kimesha Williams (Miss
Island Routes) enjoy some downtime
at the Chukka Good Hope Estate
before the April 24 pageant.

From left: Jodian Williams (Bar), Miss Jungle Night Club; Chamal Brown (Kids
Camp), Miss SunCity Radio; Shanique Donaldson (Human Resources), Miss
Linkz FM; Kimesha Williams (Engineering), Miss island Routes; and ThereseAnn Jowery (Accounts), Miss Silver Bird Steel Band, who are among 11
contestants in the Miss Beaches Negril Talent and Awareness Competition.
HOSPITALITY JAMAICA | WEDNESDAY, APRIL 22, 2015

Beaches Negril wedding manager and Miss
Beaches 2015 Talent and Awareness
Competition coordinator, Nickesha
Greenfield (left), and contestant Shamara
Wallace (Miss Quality Signs Ltd) seem quite
happy having successfully completed three
of six zip lines at the Chukka Good Hope
Estate during a visit to the attraction recently.
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A R O U N D J A W I T H PA U L H .

Bubbly in blue and gold.
Left: Fabulous, fit and full of rhythm.
Below: This reveller (left) has a ‘wardrobe
malfunction’ and is assisted by a friend.

A bacchanal

b

R
of big
utts,
oobs,
ellies,
& Obamamania
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ING ROAD March during the
University of the West Indies,
Mona campus, Carnival of the
first half of the 1990s could not
miss me. I was at the peak of
my youth and couldn’t help engaging in
youthful things.
It was the same era when Jamaica
Carnival was going through its baby stage,
and I walked along with the little child,
but never joining in the revelry.
Didn’t feel comfortable gyrating halfnaked on the streets of St Andrew,
especially after a ‘strange’ UWI Carnival
picture of me was published in The
Gleaner. Photographers have a way of
turning the follies of youth in scandals.
And follies are what carnivals are made
of – madness, silliness, recklessness,
craziness, temporary insanity, fun, and
frolic. They are events of wild abandon
when people let their guards down,
trample on their low self-esteem, and fling
away their insecurity. What the hell do
they care?
And on Sunday, April 12, as with all
carnivals, some people really didn’t care
about the
shapes that
their bodies
were in. All
they knew was
that Bacchanal
Jamaica was
going to be in
the streets of St
Andrew, and they were going to be in
costumes, feathered or featherless.
I really didn’t care since I have long
stopped following the parade, which over
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You, just look at me now!

the past few years has been
passing my gate. And that’s
where I watch from the
sidelines, looking out for the
oddities, the stories, the
laughable, the daring, the
wonderment.
And this time around,
there was not much to engage
me, to set my creative genius
on fire. I would rather be in
the hills of Portland chasing
wild hogs. Yet, two persons
really got my attention – a
young woman from whose
encasement gravity was
pulling her breasts, and a very
large senior in a red-andblack get-up. The latter was
the epitome of the daring, the
benchmark of confidence, the
standout at the bacchanal of
big boobs, butts and bellies.
Wherever Bacchus – the
Roman god of wine, ritual
madness, and debauchery –
was, he was certainly smiling
down at his legacy – people
who didn’t allow the large size
of their body parts to prevent
them from having the time of
their lives.
It was an orgy of big flesh,
some loose, some taut, some
stretched, some spotted, some
marked, some scarred. Their
owners loved the cameras,
and the cameras loved them
back. Pose, pose; snap, snap.
It was indeed a foretaste of
glory divine, for there was an
assortment of angels of every
race and shape. With very
stiff and colourful wings, they
strutted by. Some had no
choice, too heavy to fly. And,
of course, there were the
fallen angels, good girls gone
bad, good girls getting mad.
A few days before, it was
Obamamania. And from that
same spot, I watched the
presidential motorcade flying
by. There was no band, no
blaring music, no big flesh
struggling to free itself from
its tight and small harness.
There were a few lookalike
big vehicles in the Obama
phalanx, but in the
bacchanal, the bodies were
big on diversity. Despite the
historical significance of
Obama’s visit, Bacchanal
pulled a bigger crowd, bigger
bodies, making it the bigger
event.

Bacchus has nothing over us!

An angel in red strutting her stuff.
Take these chains off and set me free!

A section of President Obama’s motorcade travelling along Old Hope Road on Thursday,
April 9. Is the president in that front vehicle?
HOSPITALITY JAMAICA | WEDNESDAY, APRIL 22, 2015

Fine-looking thighs in these hard times.
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Paul H. Williams
Hospitality Jamaica Writer

The Islamic Council of Jamaica

Propagating the

true message
of

Islam

SLAM IS one of the world’s
largest religions, with much of
its converts living in the Eastern
Hemisphere. Islam is also strong in
some Western hemispheric
countries.
And right here in Jamaica,
regarded a Christian country, Islam
has taken root. There are 12 places
of worship, including the masjid
(mosque) at the Islamic Council of
Jamaica (ICOJ) headquarters,
located at 24 Camp Road,
Kingston 4.
Recently, Hospitality Jamaica
visited the Camp Road
headquarters and spoke with
Sheikh Musa Tijani, who gave us a
tour of the complex, which consists
of the mosque, the main office, a
basic school and a doctor’s office.
Operating under the motto,
‘Propagating the true message of
Islam’, the ICOJ said it is more
than a place of worship, but a place
where people go to learn about
Islam and Muslims, as Islam
converts are called. In addition to
its small library, people are

I

The mosque of the Islamic Council of Jamaica located at 24 Camp Road, Kingston 4.
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Islam literature available at the Islamic Council of
Jamaica.

The Islamic
Council of
Jamaica
collects
food to
distribute to
the sick and
the shut-in.

The Islamic Council of Jamaica operates a basic school at its headquarters at 24 Camp Road, Kingston 4.
its small library, people are available for talks
and discussions.
Friday is a good day to visit, as Muslims
from all over the country converge to
worship and socialise.
“Because here is the centre, the head
office of the Islamic Council, the majority of
Muslims in Jamaica come here – those who
work as diplomats, the embassies, the
government workers, Muslims who work in
Kingston, live in St Mary, Portmore ... Friday,
here is packed,” Sheikh Tijani said.
“And if you are curious and want to see
what’s going on at the centre, you may go to
observe. Visitors are not forced to participate
in anything. They can simply sit at the back
and look. We don’t have anything to hide.
You can just come on Friday. We don’t ask
you to join. We just want you to see
everything from A to Z,” Sheikh Tijani
asserted.
He said the educational element of the
complex is important to the clearing up of
misconceptions about Islam, and students
visit to do academic research.
“All the schools in Jamaica, they come
here, when they finish the syllabus, they
come here to learn about Islam. The people
on the road, they come here to learn about
Islam ... . Any government programme they
have, we always participate in it,” Sheikh
Tijani explained.
As it relates to the clearing up of
misconceptions about Muslims, he said,

The Islamic Council of Jamaica offers free medical attention to people in the
community in which it is located.

Sheikh Musa Tijani of the Islamic
Council of Jamaica.
“Whenever the people want to know
anything about Islam, it’s better for them to
go to the Muslims, let the Muslims tell you ...
. We are part of this country, and we are here
to live together ... Muslims do not support
terrorism, and terrorism is not part of Islam,”
Sheikh Tijani said.
The curriculum of the basic school is not

based on the teachings of Islam. In fact,
Sheikh Tijani said 90 per cent of the
students are children of non-Muslim parents
in the community.
He believes religion is a matter of choice.
“You make your choice to be a Christian, I
make my choice to be a Muslim,” he said,
and stated that people should not be judged
because of the choices they make.
The ICOJ also has a community outreach
programme in which foodstuff is collected
and distributed to the lame, the sick and the
shut-in. Once a week, people are given
medical attention free of cost.
Islam is about love and equal rights. Tijani
said, “We need to live in peace and
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harmony.” He also made it clear that “the
principle of Islam is that you should not
oppress anyone, and you should not allow
anyone to oppress you”.
Incidentally, this week is Islam Awareness
Week, which is being marked mainly by a
series of lectures under the theme, ‘ISIS
Crisis: The Islamic Position’.
The lectures kicks off today at Turtle River
Park, Ocho Rios, St Ann, from 2 p.m. to 4 p.m.
and continues on Saturday at the Port Maria
Community Centre, St Mary, at the same
time. It ends on Sunday at the Jamaica
Conference Centre, downtown Kingston,
when there will also be a public exhibition
on ‘Islam and Muslim Culture’.
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Exports from int’l tourism
rise to US$1.5 trillion in 2014
I

NTERNATIONAL TOURISM receipts
increased by US$48 billion in 2014 to
reach a record US$1.245 billion. An
additional US$221 billion was generated
from international passenger transport,
bringing total exports from international
tourism up to US$1.5 trillion.
Receipts from international visitors
spending on accommodation, food and
drink, entertainment, shopping and other
goods and services and reached an estimated
US$1.245 billion in 2014, an increase of 3.7
per cent in real terms (taking into account
exchange rate fluctuations and inflation).
International tourist arrivals increased by 4.4
per cent in 2014, reaching a total 1.135
million, up from 1.087 million in 2013.
Aside from international tourism receipts
(the travel item of the balance of payment),
tourism also generates export earnings
through international passenger transport
services (rendered to non-residents). The
latter amounted to an estimated US$221

billion in 2014, bringing total exports from
international tourism up to US$1.5 trillion,
or US$4 billion a day on average.
“International tourism is an increasingly
significant component of international trade
as seen in export earnings from international
tourism and passenger transport, which
reached US$ 1.5 trillion in 2014,” said
UNWTO secretary-general, Taleb Rifai.
“In a scenario with decreasing commodity
prices, spending on international tourism
grew significantly in 2014, proving the
sector’s capacity to stimulate economic
growth, boost exports and create jobs,” he
added.
International tourism (travel and passenger
transport) represents 30 per cent of the
world’s exports of services and six per cent
of overall exports of goods and services. As
a worldwide export category, tourism ranks
fourth after fuels, chemicals and food,
ranking first in many developing countries.

International tourism receipts grew in all
regions
Europe, which accounts for 41 per cent of
worldwide international tourism receipts,
saw an increase in tourism earnings in
absolute terms of US$17 billion to US$ 509
billion (€383 billion). Asia and the Pacific
(30 per cent share) saw an increase of US$16
billion, reaching US$ 377 billion (€284
billion). In the Americas, (22 per cent share),
receipts increased by US$10 billion to a total
of US$274 billion (€206 billion). In the
Middle East (four per cent share), tourism
receipts increased by an estimated US$4
billion to US$ 49 billion (€37 billion) and in
Africa (three per cent share) by US$1 billion
to US$36 billion (€27 billion).
By subregion, Northern Europe, Southern
and Mediterranean Europe, North-East Asia,
Oceania, South Asia, the Caribbean, Central
America, South America and the Middle
East showed fastest growth in relative terms,

all recording plus five per cent or over in
receipts.
Top earners: China and the United
Kingdom move up in the top ten
In the top 10 ranking by tourism earnings,
China climbed from fifth to third place
following a 10 per cent increase in earnings
to US$ 57 billion in 2014. The United States
(US$177 billion) and Spain (US$65 billion)
maintained first and second positions in the
ranking. The United Kingdom (UK) (US$45
billion) moved up two positions to seventh,
boosted by the lasting effects of the
Olympics and the appreciation of the UK
pound (increasing receipts calculated in US
dollar terms). France, Macao (China) and
Italy occupy the fourth to sixth positions,
respectively, while Germany, Thailand and
Hong Kong (China) complete the top 10.
Please note that the above data is
preliminary and is subject to revision.

CHTA forges partnership with C&W
THE CARIBBEAN Hotel & Tourism
Association (CHTA) has signed a
strategic partnership agreement with
Cable & Wireless Communications Plc
(CWC), a full-service communications
provider operating in 16 countries
throughout the Caribbean and Latin
America.
As a strategic partner, CWC will work
with hoteliers as the business solutions
provider behind the end-to-end
hospitality deployment of full IP network
and telephony in the Caribbean, helping
CHTA members reduce costs and
increase efficiency in hotel operations.
CWC will play a major role in
upcoming energy efficiency education
and networking events, in addition to
webinars and panel discussions during
the Caribbean Hospitality Industry
Exchange Forum (CHIEF), slated for
October 2-4, 2015, at El Conquistador
Resort, A Waldorf Astoria Resort in
Puerto Rico.
“Cable & Wireless Communications
will fill a vital need within our membership for integrated communications and
technology solutions,” said Emil Lee,
president of CHTA.
“Modern connectivity is not only
critical to our visitors’ experience and

expectations, but it is critical to our
educational and economic development
as countries in the Caribbean. In today’s
information age, fast, reliable and
affordable connectivity with the rest of
the world is key to our future growth both
socially and economically,” added Lee,
noting that CWC and its subsidiaries are
active in virtually all applicable markets.
“We are glad to be joining forces with
CHTA, the leading association for hotels
and tourism in the Caribbean. The
hospitality industry is a key vertical for
our company, where we serve some of
our most important customers. We look
forward to collaborating with the group
of hotels and professional members of
CHTA and work towards further growing
the hospitality industry in the region,”
said John Maduri, president of Cable &
Wireless and Columbus Business
Solutions.
CWC operates Cable and Wireless
Panama, LIME (throughout the
Caribbean excluding The Bahamas), BTC
(The Bahamas) and Cable and Wireless
Seychelles. The company recently
merged with Columbus International, that
operates in Trinidad, Jamaica, Barbados,
Grenada, St Vincent & the Grenadines, St
Lucia and Curaçao under the brand name

Flow; in Antigua under the brand name
Karib Cable and its IT solutions,
managed networking and cloud-based
services under the brand Columbus
Business Solutions.
C&W and Columbus Business
Solutions have provided solutions to
more than 150 hotels throughout the last
years. Through this partnership, they
hope to bring new and creative solutions,
leveraging mobile, broadband, and TV
technology to CHTA members which will
enable them to pursue new revenue
opportunities, reduce costs and improve
their customers’ experience.
CHTA Strategic Partners are leading
organisations and companies involved in
a wide range of industry sectors and
activities in the Caribbean. While each
plays a unique role and brings to the table
its own individual benefits and
specialisations, all CHTA Strategic
Partners share one common purpose – an
unwavering commitment to the
Caribbean hotel and tourism industry.
In addition to Cable & Wireless
Communications, CHTA Strategic
Partners include HVS, Interval
International, MasterCard, OBM
International, Tambourine and Travelzoo.
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PRINTED AND PUBLISHED BY THE GLEANER COMPANY LIMITED • 7 NORTH STREET • KINGSTON • JAMAICA

