
HospitalityJamaica
The Gleaner

WEDNESDAY, MARCH 23, 2016 KEEPING YOU CONNECTED TO THE BUSINESS OF TOURISM

Jamaica can
do better –
Bartlett

CPJ EMPLOYEE OF THE YEAR AWARDS: PGS 8&9

PAGE 3



2 HOSPITALITY JAMAICA | WEDNESDAY, MARCH 23, 2016 ADVERTISEMENT



HOSPITALITY JAMAICA | 3WEDNESDAY, MARCH 23, 2016 

Janet Silvera
Hospitality Jamaica Coordinator

JAMAICA’S NEW tourism min-
ister, Edmund Bartlett, said the
primary focus of his ministry

will be “growth, growth and more
growth in arrivals and revenues”.

The recently appointed govern-
ment minister, who has hit the
ground running since he was sworn
in for the second time in nine
years, was responding to questions
posed last weekend by Hospitality
Jamaica regarding where he wants
to take the tourism industry and
what his plans were.

“We have to build out more
products that respond to the pas-
sion points of the people. We have
seen two to three per cent average
annual growth over the past 30
years; we can do better,” he stated.

Between January to December
2015, 2,123,042 tourists visited the
island, which was 2.1 per cent or
42,861 stopovers more than the
2,080,181 in 2014. The United
States remains Jamaica’s most
important source market. Stopover
arrivals from that market recorded
a six per cent increase in December
2015 with a total of 134,387
arrivals, compared to the 126,814
arrivals who visited in December
2014, statistics garnered from the
Jamaica Tourist Board revealed.

However, Bartlett is concerned
about one of the key source mar-
kets – Canada – which he said was
lagging behind.

“There is a need to turn around
the sagging numbers. We have regis-
tered an approximately 11 per cent
fall-off so far this season. Under my
leadership from 2007 to 2011, we
were able to grow the number of
arrivals from 163,000 to 400,000 per
year,” he told Hospitality Jamaica.

RECENT DECREASES

Stopover arrivals from Atlantic
Canada fell by 15.1 per cent; the
main provinces of Nova Scotia
decreased by 24.2 per cent, over
December 2014, and those from
New Brunswick decreased by 16.5
per cent. Stopover arrivals from
Central Canada decreased by 8.6
per cent, the leading province of
Ontario fell by 6.5 per cent, and
the second most important Canadi-
an province of Quebec recorded a
decrease of 19.2 per cent.

According to the tourism minis-
ter, special attention will also be
paid to the Russian, Chinese and
South American markets for which
he had begun quite a bit of work
and reaped some early successes

when he was in office.
He argued that the country also

needed to aggressively push for the
addition of more rooms. In the last
10 years, no other English-speaking
Caribbean country has added more
to its room inventory than Jamaica.

The new minister pointed out
that Jamaica was retooling, rein-
venting and repositioning itself,
currently offering the best experi-
ence that is available for all visitors.

Other critical areas he wants to
concentrate his efforts on include
health-and-wellness tourism and
gastronomy.

“I have also spoken intensely
about the need for public-private
partnerships (PPP). We have
already seen the embryonic stages

of our Red Stripe initiative come to
light. Given our Government’s policy
to make the private sector the
engine of growth, it is critical for
the tourism ministry and its support
agencies to pursue PPP arrange-
ments that ultimately redound to
Jamaica’s benefit. It is an ultimate
win-win situation,” he stated.

At the end of the day, Edmund
Bartlett wants Jamaica to be the
preferred destination for new mar-
kets, new partnerships, new invest-
ments and new products to drive
the way forward.

“Come to Jamaica, ‘the Home of
alright’. Once you go, you know,”
he added, using the popular slogan.

janet.silvera@gleanerjm.com

Minister of Tourism Edmund Bartlett (right) with Ricardo Nuncio,
Red Stripe’s managing director, at the ministry’s office.

Minister of Tourism Edmund Bartlett (third left) meets with members of staff on his first day in office to communicate his expecta-
tions and the direction the ministry needs to take in order to boost growth. Key persons in attendance were (from left): Senior
director of technical services, David Dobson; JTB’s deputy director of tourism – cruise, events and attractions, Jason Hall;
Permanent Secretary Jennifer Griffith; executive director of the Tourism Product Development Company, Dennis Hickey; and exec-
utive director of the Tourism Enhancement Fund, Clyde Harrison. Also in the background are staff members (from left): Carole
Jones, Nicolette Clarke and Kerrion Williams-Peat. Bartlett, who previously served as tourism minister from 2007-2011, expressed
pleasure at returning to the ministry for a second stint.

Jamaica can do better – Bartlett

Newly appointed Minister of Tourism Edmund Bartlett warmly
greeted all members of staff upon his arrival to the New
Kingston offices of the Ministry of Tourism and its agencies on
his first day in office on March 8. Here, the minister is seen
embracing office attendant Maria Scott shortly before he
addressed members of staff, where he emphasised that growth
would be the new mantra of the ministry. Bartlett, who previously
served as tourism minister from 2007-2011, expressed pleasure
at returning to the ministry for a second stint.



CARIBBEAN HOTEL and
Tourism Association
(CHTA) president, Karolin

Troubetzkoy, sees Germany and
other European countries as a
region with untapped potential for
many Caribbean destinations and is
advocating for open skies and ease-

of-travel restrictions to stimulate
arrivals.

At the recent ITB Berlin, the
world’s largest travel trade show,
Troubetzkoy, applauded the state-
ment by president of the German
Travel Association (DRV), Nor-
bert Fiebig, who called 2016 ‘The

Year of the Caribbean’, referring
to the opportunities for growth
for the Caribbean from Germany.

“Many of the traditional popu-
lar travel destinations for Ger-
mans such as Tunisia, Egypt and
Turkey have lost some attractive-
ness to German travellers due to
recent events that have taken
place there,” Troubetzkoy stated. 

“German travellers are looking
for what they perceive to be safe
destinations, and the Caribbean
ranks very high in that category.

“The Caribbean is also being
considered for 2016 summer vaca-
tions, as many other traditional
summer destinations such as
Spain, are already booked and are
priced higher than a Caribbean
getaway.”

SPANISH TERRITORIES

Regionally, Cuba and the
Dominican Republic have capi-
talised on this interest. The Ger-
man Statistical Office stated “a
total of 805,000 passengers departed
from German airports for the
Caribbean in 2015. Cuba received
236,955 of these passengers, up
25.2 per cent over the previous
year. The Dominican Republic’s
share was 370,161 passengers, sig-
nifying an increase of 7.5 per cent
over 2014.”

For other Caribbean destinations
to benefit from additional visitors
originating in Germany, Troubet-
zkoy recommended marketing dol-
lars be spent to showcase the vari-
ety of Caribbean products avail-

able, and promote the region as a
viable year-round destination to
the German market.

“German travellers are savvy,
like to explore, and are interested
in the spectrum of available
accommodations, from bed-and-
breakfast properties and all-
inclusive resorts to high-end bou-
tique hotels. Plus, if better and
easier connections between our
islands were readily available,
German travellers are a good tar-
get market to be the ultimate
island hoppers.”

Troubetzkoy dismisses the notion
that the region will not be able to
compete with the low package rates
offered in Cuba and the Dominican
Republic.

“It is not only about price, but
also the product. Germans are
renowned for their love of travel,

and we need to remind them of the
diverse experiences and destina-
tions offered throughout the
Caribbean,” she noted.

“According to the latest statis-
tics published by DRV at ITB, 77
per cent of all Germans travel,
more than eight per cent being
long distance. 

In 2015, Germans spent €71.5
billion on travel and stayed an
average 10 days. There is poten-
tial for the Caribbean to capture a
larger share of the eight per cent
long-haul travellers.”

AIRLIFT DEFICIENCIES

Troubetzkoy said that, apart from
the scarcity of marketing cam-
paigns, she is greatly concerned
about the airlift deficiencies that
affect not only travellers from Ger-
many, but other European coun-
tries as well.

“While a number of new flights
have been added by German carri-
ers to Caribbean destinations for
winter 2016-17, these are mostly
seasonal services. 

German tour operators want to be
able to offer the Caribbean on year-
round basis, but require marketing
assistance to build demand to sus-
tain flights throughout the year. 

And although there is currently
good airlift offered from the UK,
Germans and travellers from conti-
nental Europe often have difficulty
connecting through London,
because most would require an
overnight stay, which is unattrac-
tive to travellers.”
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CARNIVAL CRUISE Lines
Tour Operations announced
Chukka Caribbean Adventures
in both Grand Turk, Turks and
Caicos Islands, and Montego
Bay, Jamaica, as 2015 winners of
the ‘Caribbean’s Leading Tour

Operator’ award.
The annual award celebrates the

tour operators with the best per-
formance, most creative and unique
shore excursions, best customer
service, highest ratings and quality.

Chukka offers an array of exciting

land and sea-based excursions from
both ports, including dune buggies,
zip lines, catamaran sailing, power
snorkelling, and horseback riding.

Chukka now operates more than
70 tours in Jamaica, Belize and
Turks & Caicos.

A guest holds a sting ray on Chukka’s Reef and Rays tour in
Grand Turk.

Chukka wins ‘Caribbean’s
Leading Tour Operator’

Karolin Troubetzkoy

CHTA president sees growth
potential from German market
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THE JAMAICA Hotel and Tourist Association
(JHTA) has announced the launch of a new mobile app
that will allow users to view the digital editions of Our
Jamaica, a magazine produced annually aimed at show-
casing the best in Jamaican culture, entertainment,
hotels and cuisine. The Our Jamaica app, developed by
Miami Herald, is a free mobile application and is imme-
diately available to the entire community of users.

The app demonstrates the JHTA’s commitment to
mobile solutions and the organisation’s capabilities in
utilising mobile applications that help strengthen
client brands and evolve their businesses. “Our part-
ners helped us quickly launch an app that offers great
flexibility for the data-centric mobile experience,” said
Nicola Madden-Greig, president of the JHTA.

“Today’s consumer expects to be able to use their
smartphones to do almost everything,” said Madden-
Greig. “They’re more mobile than ever and consider
technology to be a central part of their lifestyle. We

want to change the way people travel at our hotels.”
Mobile apps are the avenue through which the

JHTA is heightening their presence in mobile technology
sphere to help their clients transform their business
models. Mobile offerings combine industry knowledge
and business process advisory services with cutting-
edge user experience and design to help clients harness
the benefits of mobile across their enterprise.

The organisation will also be launching their Shop-
ping, Dining & Entertainment Guide at the upcoming
Jamaica Product Exchange slated for April 29-May 1
in Montego Bay. In addition, the association will also
soon launch a Meeting Planners Guide by the end of
the second quarter.

With the Meeting Planner Guide, users can obtain
pertinent information of all the hotels, meeting and
convention facilities located on the island. This solu-
tion will be of great benefit to planners and serve as a
one-stop shop to planning a meeting in Jamaica.

FILE

President of the JHTA Nicola Madden-Greig.

Janet Silvera
Hospitality Jamaica Coordinator

EDMUND BARTLETT is back as
tourism minister and already he is tout-
ing the establishment of the hospitality

school and the artisan village, which he did
not realise during his last stint in office.

Both are projects that he had proposed
when he served as tourism minister between
2007 and 2011.

“There is a need for training and develop-
ment programmes geared at building and
enhancing careers for persons already in or
wanting to enter the sector,” he told Hospi-
tality Jamaica last weekend.

According to him, the artisan village develop-
ment is also an area that he wants to complete. 

“This is essentially a venue for trading
indigenous crafts. Tourists, for one, would be
able to bring in designs and have them com-
pleted while on vacation. On top of that, we
want to see an institute of craft development
aimed at elevating the creative output of
artists and artisans.”

The new tourism minister did not stop
there. He said that he is also serious about
completing tourism data development, so
that the country can accurately measure the
demand of tourism goods and services, and

as such, better guide the supply side.
“Thankfully, the linkages programme has

made some inroads and is connecting small-
and medium-size businesses to opportunities
in the sector,” he noted.

CREDIT BANK

Bartlett’s wish list includes the develop-
ment of a special tourism credit bank to
provide a well-needed source of funding for
persons interested in investing in the
tourism sector. This will be of particular
help to small businesses, many of which are
credit starved, he said.

In the meantime, Bartlett has plans to
revamp the Tourism Product Development
Company, revealing that the agency needed to
be refashioned to enable destination assurance.

“More specifically: Safety and security and
really ensuring that tourism products meet
international standards,” he stated, adding
that there will also be a focus on human
resource development.

“I really want to see the building out of
human capital for the workers in the tourism
industry. They deserve as much support as
possible. I want to see a general improve-
ment in their conditions. I have to look at
pensions, social security, housing and other
related matters, too.”

JHTA improving travel
experience with Our
Jamaica Mobile app

Minister of Tourism Edmund Bartlett.

Bartlett returns with big ideas
Minister takes up where he left off
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David Jessop
Hospitality Jamaica Writer

MOST VISITORS from Britain have
ceased to think about the significant
amount that the UK’s Air Passenger

Duty (APD) adds to the price of a ticket
from Britain to the Caribbean.

As matters stand, for most, including the
diaspora, the assumption is that the battle
ended when the UK Chancellor of the Exche-
quer (minister of finance) announced in his
autumn statement in 2013 that he would
revert to a two-band system, thereby levelling
the amount charged for all long-haul flights.

Not only did this result in a reduction in
the APD on fares to the Caribbean, but it
was followed by other changes in 2014
when the UK government said that it was
abolishing APD on economy flights for
children under 12 from May 1, 2015, and
for all travellers under 16 from March 1,
2016, dramatically easing the cost of family
travel to the Caribbean and other long-
haul destinations.

Despite this, the tax remains the highest of its
kind in Europe and much of the world, and
continues to rise year-on-year by the level of
UK inflation. The consequence is that this year,
APD will increase from its April 1, 2016 level of
£73 (US$106) to an April 1, 2017 level of £75
(US$109) on coach/economy fares from the
UK to the Caribbean, and from £46 (US$211)
to £150 (US$217) in premium economy, club
and first class.

For the most part, Caribbean governments
have become silent on the issue. While they
remain concerned, this is because they have
accepted that APD will continue to escalate,
not least because they recognise the need for

all governments to have to raise revenue at
times of austerity. There is also a view that as
UK economic recovery has occurred and
arrival numbers from Britain to destinations
like Jamaica, St Kitts and Barbados have
steadily increased, and the price of aviation
fuel has fallen and with it some air fares, the
issue has become significantly less important.

As a consequence, despite predictable
comments from the UK short-haul travel
industry – in particular, about a ‘missed
opportunity’ to reform APD, and continuing
expressions of concern from carriers like Bri-
tish Airways and Virgin Atlantic – resigned
acceptance perhaps best characterises the
response to the inflationary increase indicated
in the UK’s March 16 budget.

Despite this, what is now emerging is the
real possibility that British government may
before long, have to review the tax as a result
of a recent agreement with the Scottish gov-
ernment to devolve to it the power to levy
some aspects of taxation.

DUTY COULD BE REDUCED

This arises because control of the tax is due
to be given to Holyrood, the seat of the Scot-
tish Parliament, when a Scotland bill becomes
law, and the ruling Scottish National Party has
said it will reduce the duty by 50 per cent
between April 2018 and 2021, if, as expected,
they win Scotland’s May 5 election this year.

The objective of Scottish ministers in
doing so is that they hope that, by eventually
abolishing APD in Scotland, they will be able
to increase the number of direct long- and
short-haul flights.

Launching a consultation on Scottish APD
at Edinburgh Airport, Scotland’s finance sec-
retary, John Swinney, said that APD acted as
a barrier to Scotland’s ability to secure new
direct international routes and maintain
existing ones. “It is important that we continue
to open Scotland up to key and emerging
markets in order to further capitalise on the
opportunities that exist,” he said.

The Scottish decision has been welcomed
by some airlines, but has resulted in a num-
ber of UK airports recognising that a differ-
ential in rates and, particularly, abolition
could result in passengers deserting airports
in the north of England and flying instead
from Edinburgh or Glasgow for business and
leisure travel, particularly if long-haul flights
were available.

As a consequence, they have begun to
raise questions with the government in Lon-

don about the future of APD.
There is previous clear evidence that a

diversionary effect occurs when big tax dif-
ferentials appear in neighbouring jurisdic-
tions. For example, in the case of Northern
Ireland, when APD was in force, passengers
were going to Dublin to travel to New York
to take advantage of an Irish Republic ticket
tax of just €3 (US$3.40). The result was that
the UK government was forced to devolve
APD on direct long-haul flights from North-
ern Ireland in 2013, which then led its
devolved assembly to approving a nil rate.

If Scotland is eventually able to attract
long-haul flights, it will be a development
with unpredictable consequences, perhaps
resulting in a change in a tax that brings the
UK government upwards of £3.1bn
(US$4.5bn) annually.

JESSOP

Whither the
future of the
APD?

... what is now
emerging is the

real possibility that
British government
may before long have
to review the tax as a
result of a recent
agreement with 
the Scottish
government ... ”

“

THE BUSINESS OF TOURISM
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Janet Silvera
Hospitality Jamaica Coordinator

WAREHOUSE SPECIALIST
Jermaine Lynshue is the
Employee of the Year for

2015 at Caribbean Producers
Jamaica Limited (CPJ).

Lynshue, who has been with the
company since 2009, shared the
spotlight with three-time winner,
Karen Wynter, who copped the
Chairman’s Award last Saturday,
after having two Employee of the
Year titles under her belt.

The other team members who
glowed were credit manager, Ian
Harriott, who was named Manager
of the Year and inventory manager,
Ian Reid, who copped the Supervisor
of the Year honour.

They were among 63 employees
who were recognised by the organi-
sation, which is currently the largest
distributor of wines in Jamaica.

The Juice Plant walked away with
the Department of the Year trophy,
while Stainton Pinnock was recog-
nised as Safe Driver of the Year.

In response to Hospitality
Jamaica, CPJ’s new human
resources manager, Debbie Clarke
lauded Lynshue as a team member
who exemplifies the work attitude,
spirit and ethics that represent the
CPJ mantra, which states, ‘Where
service is just the beginning’.

“He’s well-rounded and willing
and works in several areas depend-
ing on the immediate need,” she
noted.

DEPENDABLE WORKER

Speaking of Harriott, Clarke said,
as member of the accounting team,
he is steady and dependable. “He
doesn’t need much supervision and
gets the job done, even while deal-
ing with difficult circumstances.”

The Juice Department was recog-
nised as being very efficient, one
that operates seamlessly and delivers
every time, even in the face of
mechanical failures. “If it needs to
be manually done in order to deliver
the results, it will be done.”

The staff took home a number of
prizes ranging from top-of-the-line
watches to 10 year awardees; flat-
screen TVs, toaster ovens, Magic
Bullet, gift baskets, wines and cash
awards ranging from $15,000 to
$100,000.

janet.silvera@gleanerjm.com

From left: Michael Dannecker, executive chef, Hilton Rosehall,
poses with Ava-Gaye Walker and Marvin Berry at the CPJ
awards.

From left: Tony Soltau, Tom Tyler (CEO), Kesha-Ann Harper, Mark Hart (chairman), Jan Polack (chief
financial officer), David Lowe (chief revenue officer) and Hugh Logan (director – hospitality sales).

CPJ Employee of the Year, Jermaine Lynchue (right), accepts a
cheque and a television set from Jan Polack, chief financial officer,
and Dr David Lowe, chief revenue officer.

From left: Tom Tyler (CEO) presents the Chairman’s Choice
Award to Karen Wynter (customer service manager), along with
Mark Hart (chairman) of Caribbean Producers Jamaica at the
annual staff award at the Rose Hall Great last Saturday night.

Twenty-year stalwarts, Errol Pennicooke (left) and Valentine
Robinson, receive Long Service Awards at the CPJ awards last
Saturday night in Montego Bay.

From left: Rayan Reid, Aneika Arthurs and John Grindley at the
CPJ staff awards last Saturday at the Rose Hall Great House.

The CPJ Department of the Year – the Juice Plant team – accepting their award from management.

Dancehall artiste Busy Signal performing at the Caribbean
Producers Jamaica Limited’s staff awards at the Rose Hall Great
House last Saturday night.

Tom Tyler (left), CEO of Caribbean Producers Jamaica (CPJ),
and Mark Hart (right), chairman of CPJ, present Ian Harriott with
the Manager of the Year Award.

From left: Yolanda Granston, Patricia Heath-Forbes and Denise
Kerr at the CPJ staff awards last Saturday at the Rose Hall Great
House.

CPJ recognises 63 employees at staff awards



Billy’s Bay unveiled: It’s all
smiles at the historic unveiling
ceremony for the Billy’s Bay
sign in Treasure Beach, St
Elizabeth. It was witnessed
by the newly elected member
of parliament for South West St Elizabeth, Floyd Green (fifth from right, standing), and (from
left) Jason Henzell of Jakes; Tony Freckleton, former South Coast Resort board chairman;
Lezley Bernard, TPDCo’s regional manager (fourth from right standing); representatives of the
Compete Caribbean organisation; and excited community members. The sign was designed, fab-
ricated and installed by the community. Financing was provided by the Tourism Product
Development Company Ltd. Billy’s Bay is now working on their Hip Strip and attracting bed-
and-breakfast businesses online, which represents community tourism at its best.  
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ACCORDING TO the Jamaica Tourist Board (JTB),
ITB Berlin 2016 could not have happened at a better
time. It was perfect timing as Destination Jamaica

held pride of place on prime-time television in Germany in
the days preceding the start of the travel industry’s leading
trade show in Berlin. Deutschland Sucht den Superstar
(DSDS), one of Germany’s top reality television shows, now
broadcasting across Germany, was shot on location in
Jamaica, showcasing the island’s beautiful scenery. The reac-
tions from the German audience are very positive with the
allure of Jamaica hitting the right notes. This boosted the
island’s visibility for the start of ITB Berlin 2016. Further, this
was the first of five weekends that the DSDS audiences will
see contestants enjoying the sites, sounds, cuisine and vistas
of Jamaica on the show. The JTB hosted the production com-
pany for the filming of the series.

Additionally, since the beginning of 2016, the JTB con-
ducted several roadshows with retail agents in the major
cities of Dusseldorf, Frankfurt, Munich and Milan. The shows
updated tour operators and travel agents on developments in
Jamaica’s tourism product. Therefore, these cities were abuzz
with information about Jamaica, leading up to ITB Berlin.

Director of Tourism Paul Pennicook, who led the charge for
Jamaica at ITB Berlin 2016, provided updates on Jamaica’s
record-breaking 2015 performance and outlook for 2016. Pen-
nicook also held meetings with tour operators, including TUI,
MeiersWeltreisen, Dertours, FTI and Neckermann. Out of the
TUI meetings, TUI Poland will begin offering chartered flights
to Jamaica as of November 2016. The flight adds to the num-
ber of gateways serviced by TUI. Meetings were also held with
German airlines Condor, Air Berlin and Euro Wings.

“Germans are fascinated with the diversity that Jamaica
offers. Europeans in general are very adventurous people and
the DSDS feature gives viewers the opportunity to see the
many experiences that Jamaica has to offer,” said Pennicook.
“I am so pleased with the positive responses we are receiving
from the television show, and the exposure will continue
through April 2016. We could not have asked for a better
pickup leading into ITB Berlin 2016.”

Now in its 50th year, ITB Berlin is the global travel industry’s
leading trade show. Jamaica continues to benefit from partici-
pation in the trade show as it affords the island’s tourism offi-
cials opportunities to leverage its position as a leading
Caribbean destination with global industry players.

Germany experiences the thrill of
Jamaica ahead of ITB Berlin 2016

Billy’s Bay unveiled
Director of Tourism Paul Pennicook (right) meeting with TUI executives at ITB Berlin 2016.



CARIBBEAN CARNIVAL, a
time to dress up and play
Mas. A time to throw all for-

mality to the curb, retreat behind
mask and make-up and to be bold,
exhibiting the body as a moving,
gyrating, spinning, rhythm-led work
of art. Carnival manifests creativity.
It is where designers and imaginers
come to the fore to translate con-
cept to reality and create characters
to generate the wow factor. These
characters are not cartoons. They
are also not static. They are three-
dimensional, and they are also not
singular, with the exception of the
queen and king, so designs have to
work collectively and cohesively to
convince the onlookers of transfor-
mation. People enter the ‘change’
room as themselves and exit as larger-
than-life animals, plants, birds,
creatures from under the sea, or
fantasised creatures from other
planets, to mention just a few.

There is extensive creativity in
crafting the production of carnival.
All the arts are engaged: music,
dance, word power, and, of course,
art and craft.

Costume-making is an art in
itself. It is where we as a Caribbean
people and people of African
descent have traditionally excelled
in utilising very little tangible
resources and raw materials to deliv-
er to expectant audiences amazing
presentations year after year.

Once the themes are announced,
the carnival artisans get their teams
– including designer and produc-
tion crew – together. They usually
work with very basic tools: scissors,
knives, needle and thread, tape,
staples, glue, and glue guns. The
materials needed can be as basic as
newspaper, string, cardboard, wire,
old clothes and fabric, beads, seeds,
and paint. Nowadays, materials are
more sophisticated, with the avail-
ability of special bling-bling fabrics,
glitter, and gemstones, fake dia-
monds and diamantes, polystyrene,
a wide variety of crêpe paper, feath-
ers, and spray body and face paints.

CUSTOM FITS

Depending on the complexity
of the costumes, there are fittings
scheduled to ensure that cos-
tumes are just right and that they
complement the presentation of
the entire band.

Some production teams use the
services of experts who have devel-
oped their skills over the years in
making one particular style or
another. Take, for example, veteran
entertainer and costume maker
Randolph Charles, who came to

Jamaica from Trinidad more than
40 years ago. He has made Jamaica
his home and started his own
dance troupe – Randolph Charles
Dancers – choreographing move-
ments, but also designing and cre-
ating all of the costumes to create a
showcase of colour and vibrancy.

Charles came from the districts
where everyone would join in to
make costumes as a part of building
community cohesiveness. The com-
munity band would compete against
the next district for a grand prize. So
crafting an outstanding costume was
very important. Now, he works pri-
marily with moulds made from plaster
of Paris to create animals, birds, but-
terflies, and more.

This art is, however, dying, as our
research has shown that a great

deal of the crafting only takes place
with the king and queen costumes
and Kiddies Carnival as these days,
all the ‘fandangles’ are imported
ready-made from the mass markets
of China. There are still the few
who extract their creative juices
and extend their imagination to
make some of the costumes a true
work of art.

All too often, we take for granted
the people around us who are
adding value to our everyday
spaces by re-creating and re-imag-
ining new dimensions to engage
the senses. The designers concep-
tualise the character, and the arti-
san or craftsperson breathes life
into the possibility, and the wearer
of the costume adds further mean-
ing and interpretation.

Contributed by Tourism Product
Development Company Ltd Com-

munity Awareness Department.
Contact Arlene McKenzie at

Arlene.McKenzie@TPDCo.org
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ARTISAN CORNER

Craft in carnival

The lion roars. Randolph Charles, costume designer, shows off
some of his handmade pieces.
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SMALL- AND medium-sized
enterprises (SME) are poised
for growth in the tourism sec-

tor as plans are afoot to deepen
investments in the sector. This was
the announcement made at the
third staging of the Linkages Speed
Networking Trade Show in Mon-
tego Bay on Thursday, March 17,
at the Hilton Rose Hall Resort.

The event, which was jointly
hosted by the Jamaica Hotel and
Tourist Association (JHTA) and
the Ministry of Tourism, saw local
suppliers and buyers converge.

“Small- and medium-sized enter-
prises are the world’s most concen-
trated, booming, and innovative
engine for world trade and growth,”
said Nicola Madden-Greig, presi-
dent of the JHTA. With the
Jamaican economy comprising
many SMEs, they serve as key drivers
of innovation, social integration,
and employment – representing a
large number of private sector jobs
– which fuel economic growth, she
said.

Addressing the audience at the
event, the president said: “Ensuring
that we create the right environ-
ment to allow SMEs to be engaged
in trade is an important part of a
more resilient economy. It is for this
reason that a Linkages Speed Net-
working Trade Show is crucial as it
facilitates dialogue between the deci-
sion-makers and potential suppliers.”

SMEs are on the right path to
fully unlocking their potential
within the trading system. However,
there is still some work to be done
to help address market shortcom-
ings that prevent SMEs from
becoming the engines of growth
that the international economy
needs. Any growth in tourism is a
growth in domestic demand and an
opportunity for local suppliers of
goods and services to meet that
demand.

GREAT MARKETING

Christine Messado, operations
manager at KRB Rums Limited,
said that her company participated
in the first Linkages Speed Net-
working Trade Show and got good
business out of it. “Once we saw
the list of the buyers, we decided
that it was a market that we want-
ed to grow in and had to utilise the
opportunity. A lot of times, getting
face time with a lot of these deci-
sion-makers is very hard. This gives
you a platform which you can use
to your business advantage.”

SMEs drive growth in J’can economy

Lots of activity on the floor of the Linkages Speed Networking Trade Show. One hundred suppliers and 55 buyers participated in
the event.

An artist proudly shows his work to Tourism Minister Edmund Bartlett while (from left) Jennifer Griffith, Omega Breese-McNabb,
Nicola Madden-Greig and a representative form Chukka Tours look on.
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AICAD Service Professionals’ Dacia Smith greets Joel Ryan of
Sandals Resorts International at the Speed Networking Trade
Show last Thursday at the Hilton Rose Hall in Montego Bay.

Operations manager at the Holiday Inn Resort David Lawrence
meets with Simone Harris of 360 Artists at the Speed
Networking Trade Show.

Tai Flora Services’ Shikim Hinds and Claudia Carnakie (left side
of table) speaking with Christopher Malcolm and Sophia
McKenzie, both of Sandals Resort International.

KRB Rums Limited is the manu-
facturer of Port Royal Rum, Lee’s
Old Rum, and Clarendon Rums
and exports as far as Korea. The
company also does contract bottling
for clients Royal Jamaican Rum and
Lion Prid,e along with others. Con-
tract bottling is where persons sup-
ply the material and someone else
undertakes the bottling.

Messado said that she was most
impressed with the buyer-supplier
matching process that was applied
when pairing companies and its long-
term impact on the bottomline.

Vana Taylor, chairman of the
Jamaica Association of Villas and
Apartments and managing director
of Sunflower and Fisherman’s Point,
who also wears several other hats,
spoke about her involvement in the
speed networking event, indicating
that it allows her to reconnect and
showcase her products to persons
who might not have been supplied
before. She said that it is a great
marketing tool and drives the
demand for products as a result.

What is key, though, she said, in
order to truly benefit from this is

“nurturing the relationships you
currently have and building your
brand’s visibility”.

Nicola Madden-Greig also reiter-
ated this in closing, stating that
“it’s about strengthening trade sup-
port among SMEs, fostering trade
competitiveness, building spaces for
dialogues, fostering and creating
market linkages through business-
to-business platforms. It is about
recognising that the private sector,
and in particular, SMEs, have a key
role to play in Jamaica’s develop-
ment”.

A supplier has everyone engrossed as he makes his pitch at the Linkages Speed Networking
Trade Show.

From left: Head of the Linkages Unit at the Ministry of Tourism Carolyn Riley; executive director,
the Jamaica Manufacturers’ Association, Imega Breese McNab; and president of the Jamaica
Hotel and Tourist Association, Nicola Madden-Greig, all smiling at the success of the Speed
Networking Trade Show at the Hilton Rose Hall last Thursday.
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Paul H. Williams
Hospitality Jamaica Writer

WHEN THE Spaniards
arrived in Jamaica in the
late 15th century, the

island was inhabited by the peace-
loving Taino, who led an idyllic life.
They also had their own social and
economic systems and religious
perspectives of their existence.

The arrival of the Spaniards
turned their lives upside down in
every way possible. The Europeans
used their superior weapons to
bring them under subjugation and
forced them into servitude.

But not all of them submitted.
Some put up physical resistance;
many took to the hills and became
the first Jamaican Maroons. And
there were heroes among them.
One was named Huareo.

Cacique Huareo is said to have
lived in Melilla, now called Port
Maria in St Mary. He is long dead,
but he has been brought back to
life by Fred W. Kennedy in Huareo
– Story of a Jamaican Cacique. It
is a novel about Huareo’s resistance
against the Spaniards.

After years of research and pro-
duction, the book is ready and was
launched on Sunday, March 13, at

the National Gallery of Jamaica.
Printed separately in English and
Spanish, it is a historical fiction,
and the author, in his presentation,
took the full house down the path
of history.

It was indeed a Jamaican Taino

history lesson, with Kennedy
divulging some of his findings, on an
audio-visual platform, from his vast
research. Of particular interest were
the visuals of well-preserved Taino
artefacts that were taken out of the
country and are on display elsewhere.

Author Fred W. Kennedy during his presentation at the launch of his historical
fiction ‘Huareo – Story of a Jamaican Cacique’ at the National Gallery of
Jamaica on Sunday, March 13. 

Artist George Rodney shows the cover of the book for which he painted the
Taino hero Huareo at the launch of ‘Huareo – Story of a Jamaican Cacique’ at
the National Gallery of Jamaica on Sunday, March 13. 

From left: Author Fred W. Kennedy looks on as Dr José Tomás
Ares Germán, ambassador for the Dominican Republic and dean
of the diplomatic corps, reads from the Spanish version of his
book at the launch of ‘Huareo – Story of a Jamaican Cacique’ at
the National Gallery of Jamaica on Sunday, March 13.  

Phillip Supersad and Company during a Kumina drumming pres-
entation at the the launch of ‘Huareo – Story of a Jamaican
Cacique’ at the National Gallery of Jamaica on Sunday, March 13. 

National Gallery of Jamaica 
hosts Taino book launch
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A section of the audience at the launch of ‘Huareo – Story of a
Jamaican Cacique’ at the National Gallery of Jamaica on Sunday,
March 13.  

Jenna Gregory-Archer looks on as her brother, Leon Gregory,
addresses the audience at the launch of ‘Huareo – Story of a
Jamaican Cacique’ at the National Gallery of Jamaica on
Sunday, March 13. They were representing the Taino Heritage
Park in St Mary.    

From left: Author Fred W. Kennedy speaks with Mexican Ambassador to Jamaica Cecilia Jaber
just before autographing one of  his books at the launch of ‘Huareo – Story of a Jamaican
Cacique’ at the National Gallery of Jamaica on Sunday, March 13. 

The novel itself is chock full of
information on the Tainos, and so
are the afterwords, notes, and refer-
ences, and the glossary of Taino
words with English meanings.

The function was chaired by
Christine Randle, managing direc-
tor, Ian Randle Publishers, who
gave an overview of the book and
the situation regarding its produc-
tion. Her father, Ian, was in the
audience, which comprised, among
others, academics, and artist
George Rodney, who did the artis-
tic impression of Huareo for the
book cover, and some members of
the diplomatic corps.

Dr José Tomás Ares Germán,
ambassador for the Dominican
Republic and dean of the diplomatic
corps, brought greetings. The
Dominican Republic is still inhabited
by Tainos. Germán also read a part
of the Spanish version, along with
Kennedy, who disclosed that he
had Taino DNA by way of his
mother.

Entertainment was provided by
two dancers from the Taino Heritage
Park in St Mary and Phillip Super-
saud and Company, who brought
much energy into the room with
Taino and Kumina drumming.

Copies of the books were pre-
sented to George Rodney and his-
torian Professor Patrick Bryan.
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Red Lane Sea Breeze products.

WELCOME TO the newly
expanded Red Lane Spa at
Sandals Royal Caribbean.
Surrounded by lush tropical gar-
dens, with a strikingly Caribbean-
inspired theme, this Red Lane is
an oasis of rejuvenation and calm
for mind, body, and soul.

Your introduction to the Red
Lane begins the moment you step
inside the lemon grass-scented
foyer with its minimalist design,
contemporary furnishings, and
soft earth tones which possess that
seemingly magical ability to
immediately transport you to a
state of Zen.

First, you are offered your
choice of a refreshing glass of
fruit-infused water or signature
Red Lane Spa tea, followed by a
one-on-one consultation with your
Red Lane Spa therapist to truly
establish your expectations of the
journey you’re about to take.

You are then guided down a
pathway that meanders through
four exquisitely appointed sanctu-
aries of renewal. Each of these
features a wild-fruit-infused treat-
ment room, private outdoor shower,
and soaking tub perfect for two or
one – should you decide to keep
the secret to yourself.

Inside these temples of rejuve-
nation, you will experience the
healing power of time-honoured

techniques and modern-day treat-
ments coupled with the effortless
charm of Jamaican hospitality.

At the Red Lane Spa, there are
more than 90 paths to renewal,
and the journey is guided by your
Red Lane Spa therapist, who is
dedicated to creating an incom-
parable experience with a focus
on connection, time, and love.

In addition to the newly added
foyér, spa courtyard, and four
treatment sanctuaries, Sandals
Royal Caribbean also boasts two
additional sanctuaries on the main-
land – one in the garden, another
on the beach, and later this year,
additional sanctuaries with their
own private foyer will be unveiled
on the resort’s private island.

Revel in the
Red Lane

New spa facilities 
provide perfect boost for 

Sandals Royal Caribbean

Red Lane outdoor shower.

Carl Gilchrist
Hospitality Jamaica Writer

SANDALS OCHI is known to
be a trendsetter when it
comes to entertainment in the

hotel industry, and recently, that
trend was extended with the launch
of the hotel’s Celebrating
Broadway, a musical at its
amphitheatre in Ocho Rios.

The 18-cast show borrows from
various productions and combines
the pieces, and with choreography
by Nakoy Asher, what has emerged
is the promise of a masterpiece
when all the loose ends are fitted
nicely in place.

According to Garrett Bailey,
entertainment division manager at
Sandals Ochi, “We have taken
pieces from a few Broadway shows
such as Can-Can, Chicago,
Moulin Rouge, and Burlesque.
We have also taken something
from Cell Block Tango, and we
put them all together.”

And according to Bailey, the
response of guests has been quite
positive. “The response has really
been awesome! They’re even talk-
ing about it on TripAdvisor.”

The dancing, individually and as
a group, was good, but the high-
light of the show has to be the awe-
some solo performances by singers
Shellydean Bartley and, especially,
Akeliah Vassell, both employees of
Beaches Negril, a member of the
Sandals Group.

COVER SONGS

Singing to tracks, Bartley cov-
ered Christina Aguilera’s Bound
To You before returning with an
even more impressive performance
in delivering Beyoncé’s Listen.

Vassell, who actually works in
the dining room at Beaches Negril,
is a gifted vocalist.

Her powerful yet melodious
voice commanded attention as she
belted out Etta James’ Tough
Lover before returning with All
That Jazz, taken from the musical
Chicago, before masterfully pre-

senting another Chicago number in
Roxie.

A cast of four males, clad in
orange overalls that represent uni-
forms worn by convicts, performed
to Cell Block Tango, and after
Bartley had sung Listen, it paved
the way for Vassell’s return.

She returned in impeccable form,
delivering Roxie and Something’s
Got a Hold of Me to enthusiastic ova-
tion from the appreciative audience.

Bailey highlighted the input of
general manager Romel Subrino
and hotel manager O’Brian Heron,
who were both very supportive and
instrumental in getting the produc-
tion ready.

Celebrating Broadway is the
latest addition to a long line of high-
quality entertainment packages
offered by Sandals over the years.

The cast at the end of the performance.

Akeliah Vassell performing.

Shots from the production ‘Celebrating Broadway’.

Sandals presents
‘Celebrating
Broadway’
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