Hard Rock
Café hits
MoBay
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Hard Rock Café
swimming pool,
Montego Bay.

embraced it,” said Dixon.
“From there, both of our groups
engaged in negotiations for over a
year, and came to an agreement
that we believe will work well for
both entities.”

Hospitality Jamaica Coordinator

AMAICA’S TOURISM capital,
Montego Bay, will soon house
a dynamic Hard Rock Café
concept.
The US$2.5 million project,
which commences in September,
has taken on legs after a year of
negotiations between Rockin’ Restaurant Group Limited and Secrets
Resorts.
Hard Rock will replace the current Seawind Beach Club, now
operated by Secrets, said Andre
Dixon, chief operating officer of
Viking Productions and Rockin’
Restaurant Group Limited.
Dixon said it is tough to look at
the number of restaurants and
entertainment options that are
available in Kingston and not have
as many diversified options in the
second city.
“Seeing the need, we approached
Secrets’ general manager, Emilio
Huhn, with the idea of transforming the Seawind Beach Club into
the Hard Rock Café and he
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PRIME LOCATION

An artist’s rendition of the interior of the Hard Rock Café to be built in Montego Bay.
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Located in the middle of four
iconic resorts – Secrets Wild
Orchid, Secrets St James, Sunscape
Splash and Sunscape Cove – Hard
Rock will have access to some
1,130 hotel rooms occupied mainly
by North American visitors, plus
the several other accommodations
now under construction in the
Montego Freeport area.
The multimillion-dollar facility will
employ some 120 persons, much
more than the 24 now employed to
the Seawind Beach Club.
“The Hard Rock Café will represent an innovative approach to
architectural design as it will
include many of the traditional elements of the Hard Rock brand,
combined with warm Caribbean
colours and earth-toned textures,”
said Dixon, who also revealed that

IDEA Orlando, Inc is the architectural and design firm for the project,
and Rokeef Construction from
Montego Bay will be in charge of
the buildout.
Describing the new attraction,
Dixon said that the 16,000 square
foot property will have an interior
layout which will accommodate
seating for 154, along with 54 seats
on the patio deck, including a 40seat enclosed room that will be
available for VIP events and private settings. The outdoor patio
will accommodate seating for
another 150 patrons in an á la carte
setting, along with 10 seats at the
pool bar and 30 seats at the outdoor patio bar. There will also be
six cabanas that will seat parties of
10 to 15 patrons.
“For those who aren’t familiar
with what Hard Rock Café offers,
it’s known for a variety of international food and drink options and
will also feature select items on the
menu with a local flair. Most
patrons will surely appreciate the
air-conditioned interior for dining
or hanging out at the bar, with a
state-of-the-art sound system and
30” high-definition TVs,” said the
Viking Productions executive.

MUSIC MEMORABILIA
The interior, he stated, will be
augmented with famous guitars and
memorabilia from artistes who represent almost every music genre.
“We feel like this concept will be
precedent-setting for the Hard
Rock Café brand because it will be
the first free-standing location in
the region that will include a pool
and a beach”, he added.

From left: Vikings Production’s chief operating officer, Andre Dixon, discussing the project with Rokeef’s Garth Brown and
AMResorts’ Emilio Huhn, general manager of Secret Resorts, at the Seawind Beach Club last November
The Hard Rock Café brand
appeals to patrons from across the
globe, he said, and he is happy that
this one-of-a-kind site will be located
in Jamaica.
“We’re also looking forward to
featuring local Jamaican talent for
live music sets to supplement our
entertainment offerings.”
Excited by the prospects, Huhn

said a brand like Hard Rock was
not only important for Montego
Bay, but for the country. The opening date is set for November 2016.
Noting that it was a difficult decision because of the difference in the
products, Huhn said the way the
facility will be structured will give
more recognition to AMResorts’ four
hotels which are located close by.

With a total of 198 venues in 63
countries, including 152 cafés, 21
hotels and ten casinos, Hard Rock
International (HRI) is one of the
most globally recognised companies
in the world.
Viking Productions is owned by
Anders Vestergaard and Paul Zar
and also operates Hard Rock Café
locations in Nassau, Bahamas;

Grand Cayman, Cayman Islands; a
retail shop in Sangster International Airport in Montego Bay, as well
as a wholesale division that sells
and distributes Hard Rock Café
merchandise to other locations
worldwide. They were recently
selected by Hard Rock International
above 75 other locations as Franchisee of the Year for 2015.

An artist’s rendering of the Hard Rock Café that will be built in
Montego Bay.
At left: The Hard Rock way.
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There is no alligator at Alligator Hole, home of the manatees.

No alligator in there
Paul H. Williams
Hospitality Jamaica Writer

HERE IS not one alligator in Alligator Hole, situated along Manchester’s lonely coast road. But
within the brackish water are crocodiles of various sizes and temperaments. And Alligator Hole is not
just a hole; it is a river which gets its water from the
limestone hills to the north.
It is one of the many nature spots in south Manchester’s Canoe Valley, which stretches from Milk River in
Clarendon to Alligator Pond, where there is no pond
inhabited by alligators.
The region, which is a very important south coast
protected area, has swamps and morasses, natural
habits for crocodiles. It is their territory, ruling supreme
they are. So there is a sign alerting people to their presence. They are protected by law and people are
advised not to kill or harm them.
Situated on the border of Clarendon and Manchester,
the biodiversity of Alligator Hole and its environs are
rich, from the hills to the wetlands to the sea. It is a game
sanctuary; no hunting and fishing is allowed. Three
female manatees live there after they were rescued years
ago by fishermen. Manatees are huge, harmless mammals
that frequent southern coastal waters. They are endangered and their capture and sale are punishable by law.
And to learn about the area and its importance to man
and animals, visitors can use the NEPA Interpretive
Center, in which a whole alligator skin welcomes you. It is
chock-full of educational and informative poster displays.
From the centre, the water looks calm, but what is
lurking within? To find out, people could take a canoe
ride through the mangroves and the reeds. However,
Hospitality Jamaica was told last week that canoe rides
have been suspended because of the difficulty of passage
through the overgrowth of reeds in the river. It needs
clearing.
Alligator Hole is a beautiful spot, to be visited by all
nature lovers, and when it is cleared, Hospitality
Jamaica will be canoeing through. The big question is,
where are the crocodiles?

T

Manatees are endangered mammals and are protected by the
law. Three of them live at Alligator Hole, Manchester.

The rich biodiversity of the Canoe Valley in
Manchester makes it a haven for nature lovers.

One of the scenic vistas at Alligator Hole,
Manchester.
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THE B U S I N E S S O F T OU RISM

Tourism’s future challenges
David Jessop
Hospitality Jamaica Writer

HEN THE World Travel
and Tourism Council’s
(WTTC) annual global
summit takes place in Dallas on
April 6-7, its participants will hear
speakers address topics that even a
decade ago would have seemed
alien to the tourism industry.
Although much of the WTTC’s
agenda addresses what you might
expect – topics related to the environment, the changing marketplace
being created by digitisation, and
the challenges facing aviation and
the cruise industry – it also includes
quite new issues that indicate how,
as an industry, tourism is finding
itself, sometimes quite literally, on
the front line of global change.
The effect is to make parts of the
WTTC’s proceedings appear more
like the annual World Economic
Forum in Davos, the event where
senior figures and world leaders
meet to try to look over the horizon to see what might lie ahead,
and make the necessary adjustments to their thinking.
In much the same way, the
WTTC’s 2016 event is likely to
take participants beyond their com-

W

fort zone, causing, one suspects,
some in an industry that sometimes
seems overfocused on the bottom
line and image, to recognise that
tourism globally is now in a less
happy place.

TECHNICAL ISSUES
Some of the issues that fall into
this category, while challenging, are
technical. They include consideration of the way in which global
interconnectivity is changing cost
structures and the ability of groups
within the industry, such as hoteliers,
to control and manage their own
future; and how the need for ever
greater investment in the sector’s
development is resulting in the
capital markets requiring greater
control, transparency, good governance and responsibility from an
industry that can be notoriously
secretive, even buccaneering, about
its business model.
Other issues, however, cross
boundaries into darker areas that
much of the industry, including that
in the Caribbean, has not previously
given much long-term thought to,
but are likely to remain with you for
the foreseeable future. In this
respect, three areas stand out.
The first is the implication of dis-

David Jessop
ease and migration on the industry,
and the consequent effects they are
having. As the still-uncertain effect
of the Zika virus in Latin America
and the Caribbean, the displacement of millions of refugees from
Syria and other conflict zones to
Mediterranean tourism destinations, and the destruction of
ancient world heritage sites have
demonstrated, tourism is the industry that is first to suffer. The consequence has been not only the displacement of visitors away from
countries and regions considered
unsafe, to other destinations or

continents that are perceived to be
safer, but also increased border controls, restrictions on travel, and new
challenges in media management.
The second relates to the need
for the industry to truly understand
the nature of the security threat
that it now faces globally and the
long-term implications of recent
horrific events aimed at visitors in
Tunisia, Egypt, Burkina Faso,
Kenya, Turkey, India and elsewhere. There is growing evidence
that specifically targeted attacks
against tourists are on the rise, with
the intent of destabilising nations
where tourism provides a significant part of GDP, and that even
fleeing refugees have become a way
in which economic damage can be
created by changing the character
of destinations.
And the third relates to the challenge potentially posed by technology and automation, raising questions for all employed in the industry about how tourism can best
strike a future balance between
service and technological skills in a
sector that traditionally differentiates its offering by providing high
levels of personal attention, about
which more in a future column.

As the WTTC agenda demonstrates, tourism, while selling
dreams, can no longer stand apart
from the world.

EASY TRAVEL
As the industry in the Caribbean
well knows, if tourism is to thrive
and provide a significant contribution to the regional economy, provide employment, and sustain a
large penumbra of businesses small
and large, it, like other destinations,
requires relatively open borders,
ease of travel, interconnectivity and
stability.
However, there are indications that
this may change, suggesting that the
industry in the region may find itself
having to adapt rapidly to address disruptive new forces, whether they be
led by technological advance, or
those who wish to close down the
global industry through fear.
Thankfully, the Caribbean is
largely immune from the latter, but
as the most tourism-dependent
region of the world, governments
and the industry cannot avoid giving considering as to how to manage and respond to all the future
risks that the WTTC’s conference
identifies.

MoBay City Run
a saving grace
IN JUST two stagings, Montego Bay's premier sports tourism event, MoBay City Run
has disbursed $6.5 million in scholarships to
more than 200 tertiary-level students to pursue their academic goals.
The students have attended or are currently
enrolled at the University of the West Indies,
the University of Technology, Sam Sharpe
Teachers’ College and the Montego Bay
Community College. Logistic coordinator for
MoBay City Run, Nicole Allen, said that this
year the organisers are pulling out all the
stops to double last year's proceeds, so as to
increase the number of beneficiaries.
Developed with the sole purpose of assisting
tertiary students facing economic challenges
to pursue their education, MoBay City Run is
getting set for its third annual staging on
6

Sunday, May 1, 2016.
Director of UWI, Western Jamaica
campus, Patrick Prendergast lauded, the
event and its organisers for the pivotal role
they have been playing in the lives of
needy students.
"The support that is given to students pursuing higher education tends not to be as
forthcoming because, in a way, people expect
that because you're going to college, you are
at a level where you can pay for university
education." However, Prendergast pointed
out that "many of them are coming from
homes where they are the very first ones to
get a higher-level education".
UTech student Colleen Lumsden noted,

PHOTO BY ASHLEY ANGUIN

PLEASE SEE RUN, 15

Engrossed in conversation are (from left) Nicole Allen, MoBay City Run logistics
coordinator, Anthony Davis, Grace Jackson and Patrick Prendergast.
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Chairman of Sandals Resorts International Gordon ‘Butch’ Stewart (second right) shares duties with Karl Thompson (right), managing
director of Sandals UK & Europe, and fellow Sandals UK team members at the ribbon-cutting ceremony signalling the opening of the
new Luxury Travel Store in the UK.
The spacious Sandals Retail store.

The interior of the fabulous Sandals Retail store, which was opened in the UK recently.
8

Comfy.

Sandals Resorts opens
f irst high street store
SANDALS RESORTS International – operators
of Sandals, Beaches and Grand Pineapple resorts
across the Caribbean – continues to raise the bar
and cement its status as industry leader and
innovator with the recent opening of its first ever
global dedicated high street retail store. The
Luxury Travel Store is based in Chelsea, London,
and is the first overseas hotel brand to have a
stand-alone high street outlet in the United
Kingdom (UK).
The new 5,000 sq ft interactive store, which
saw an investment of more than £1 million, will
immerse visitors in the world of Sandals’ Luxury
Included offering through a range of educational
and sensory experiences, all designed to evoke
consumers’ imaginations as soon as they walk
through the door.
The Luxury Travel Store-tailored customer
journey includes:
1. Research Area – Visitors can virtually sightsee through the world of Sandals and Beaches by
engaging with inspirational content across up to

30 55” flat LCD screens, including video footage,
apps, and real-time social feeds.
2. Sandals Showcase – Dedicated Sandals
team members will take guests through a personable and stress-free booking service, while getting
a taste of the Luxury Included offerings available,
including lavish surroundings and premium brand
refreshments.
3. Dedicated Wedding Lounge – Visitors can
explore Sandals and Beaches’ tailor-made wedding offerings in one-on-one consultations with
members of the weddings team.
4. Beaches Family Zone – Families can book
their dream holiday while enjoying the fun experiences on offer, including a photo booth and
XBox station.
5. Tour Desk – As island exploration is
encouraged at Sandals and Beaches, the store will
also give visitors a chance to experience a taste of
Islands Routes, Sandals and Beaches’ adventure
tour company, with a dedicated desk showcasing
the variety of tours on offer – from sunset cruises,
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to voluntourism experiences.
6. The Sandals Bar – To complete their journey, visitors will be able to relax and soak up their
Luxury Included surroundings, while enjoying
some of the top-shelf spirits and Robert Mondavi
wines available throughout Sandals and Beaches
Resorts.
7. Sandals Select Counter – A dedicated area
for our exclusive reward members.
Karl Thompson, managing director for Sandals
UK & Europe, said: “We are very excited to be
making our mark on the high street and extending our longstanding commitment to providing a
high quality of customer service to our guests.
The substantial investment in this retail experience further demonstrates the growth potential in
the UK market.
“The immersive nature of the store will allow
us to showcase the incredible Sandals and Beaches’
experience for both existing and new customers,
as well as provide a more personable holiday
booking experience.”

| WEDNESDAY, APRIL 6, 2016

Spacious and contemporary.
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Growing tourism,
growing Jamaica

Dunn’s River Falls.

Diverse activities,
accommodations make
destinations attractive
for vacations
S THE multigenerational travel trend
continues to grow, Jamaica’s ability to
accommodate a wide variety of interests
and budgets makes it the ideal destination for
families. Resorts offer a wide range of amenities,
including free accommodations or reduced rates
for young children, kid’s clubs, and
babysitter/nanny services.
Families seeking more space and privacy will
find that Jamaica also has an extensive collection
of well-priced villas.
“The diversity in our accommodations makes
Jamaica a go-to family destination. Our travel
partners have made planning a multigenerational
vacation or family reunion easy and affordable,”
said Paul Pennicook, Jamaica’s director of tourism.
“Each resort region has unique characteristics
and offers a plethora of family-friendly activities,
great for spending quality time. All that’s left to
do is soak up the fun and make memories here in
the ‘Home of All Right’.”
With more attractions than any other Englishspeaking Caribbean country and non-stop flights
available from most major cities across North
America and selected gateways in Europe,
Jamaica continues to entice international travellers each year.
The historic Devon House mansion.

A
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LIKE MANY other territories in
the Caribbean region, Jamaica
depends heavily on tourism.
Tourism is Jamaica’s economic
driver and generates more than
50 per cent of gross foreign
exchange earnings.
The sector directly contributed 7.5 per cent of total
GDP in 2014 and in excess of
$288.6B in expenditure to the
economy in 2014. Tourism-related
industries earned $100.7B in
2014, employing approximately
90,000 persons with an additional
190,000 persons employed
through indirect and induced
impact.
Tourism benefits not just the
hospitality industry, but extends
to areas such as agriculture, the
manufacturing sector, arts and
culture and sports. Earnings from
tourism contribute to the purchase of medication, resources for
schools and the preservation and
maintenance of our cultural and
heritage sites.
The mission of the Jamaica
Tourist Board (JTB) is to market
the island as the premier
Caribbean destination. The current marketing tag line ‘Jamaica:
Home of All Right,’ positions
Jamaica as a desirous place where
people want to be and an experience that people want to have.
The allure of Destination
Jamaica is due in large part to the
marketing strategies employed by
the JTB and private sector interests. These tactics continue to
attract visitors from different geographical regions and varying
niche markets.
Some of the strategies undertaken include:
 The diversification of source
markets: At present, Jamaica is
heavily dependent on the United
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States from which over 63 per
cent of its visitors come. The JTB
continues to work assiduously to
increase the island’s presence in
Latin America, the Caribbean,
Europe and Asia, especially
China, Japan and Korea.
 Negotiations with hotel
partners to expand the accommodation portfolio. In 2015,
Melia Braco Village and Moon
Palace Jamaica Grande were
added to the list of accommodations, 1,600 new and refurbished rooms came on stream.
By 2019, there will be 7,500
new rooms.
 Increase in airlift adds to the
attractiveness of island as it
opens new gateways that connect
Jamaica to its source markets.
 Developing and maintaining
a vibrant media relations programme helps to create awareness about Destination Jamaica
in the marketplace. Engaging various publics through digital media
and leveraging social media platforms, resonates with the tech
savvy traveller who rely heavily
on testimonials in their decision
making process.
 Maintaining the island’s
competitiveness through its
diverse attractions and year
round activities is a unique competitive advantage that Jamaica
continues to exploit.
The cumulative results of
these marketing initiatives,
make tourism a formidable contributor to Jamaica’s economy.
The millions of satisfied visitors
who come to our shores each
year bolster the JTB’s commitment to the industry. The continued success of the industry
will inevitably benefit all
Jamaicans and lead to sustained
growth.

A RTI SA N C O R N E R

A vision for ourselves
Creating a shopping experience like no other
HE HARBOUR Street Craft
and Cultural Village, located
in downtown Montego Bay,
sandwiched between Harbour
Street and the Howard Cooke
Highway, a major part of the north
coast highway, is a small-business
community of 265 artisans and
traders in craft products. It has
occupied this location for several
years.
Its major focus is to provide a
shopping experience for tourists
from both cruise ships and hotels.
However, it is also an oasis in the
middle of the city, providing respite
for pedestrians away from the hustle
and bustle and noise of the trafficfilled streets. Stepping within the
chain-link fencing brings one into a
well-laid out, bright, vibrant spaces.
Small-timber spaces units are
divided into blocks of eight or 10
shops wrapped around a markedout garden.
Shop doors are mostly open and
draped with towels or wrappers
which decorate the doors with the
inside shelves displaying an array of
craft work. There are tables set up
on the outside on the walkways,
where shopkeepers display their
goods, sit to socialise, play dominoes, people-watch or indulge in
some assertive personnel marketing
– to push that decision in their
direction.
Occasionally, but far too rarely,
one may observe crafting activity:
knitting, crocheting, sanding or
generally finishing some craft item.
The craft market is going through
changes and the business operators
know it: the markets are not as
patronised as before, there are not
as many buyers, trade is slow and
business operators – mostly women
– are despondent. The market that
nurtured them and their children
through schools and universities is
falling apart from a fall-off in business and general care, despite their
efforts. They who fought so hard to
establish their businesses out of
thin air are now faced with rising
competition, changing market
trends that result in changes in the
needs of buyers, and disinterest
from the local population and,
even in some cases, their own fami-

T

lies. Strangers who do not have a
passion for the craft are entering
the business; they buy and sell
without understanding the very
sensitive relationship between customer and producer that has to be
guided by the middle person – the
craft trader.

market will once again become
bustling with customers, both
locals and foreigners; they see their
space as a cultural space, providing
for travellers a place for information,
entertainment, and refreshments of
the highest quality for reasonable
prices. They see themselves at the
forefront of visitor encounter for
persons who do not want to be
confined behind the gates of the
all-inclusive hotels. Their past
experiences with visitor encounters
have convinced them that their

VISIONARY LEADERSHIP
The Harbour Street Craft and
Cultural Village, however, has one
ace in its deck, and that is – strong
visionary leadership. The executive
team of business persons who negotiate on behalf of their membership
have a dream that one day, the

Patsy Simms of the Harbour Street Craft Village in Montego Bay
sitting pretty and embellishing her made in Jamaica straw goods.
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A R O U N D J A W I T H PA U L H .

Not my ancestors
HE EMAIL said a slave burial ground was discovered
near New Market in St Elizabeth. “Wow!” was my reaction. I
have always wanted to see some of
the resting places of my ancestors.
Yet, something deep within questioned the find. The burial grounds
of enslaved Africans are very hard
to find in Jamaica. They were
buried in arbitrary places in
unmarked graves.
Nevertheless, I called Vincent
Samuels, secretary/treasurer of the
Beersheba Old Students’ Association, who had sent the email. He was
excited. He said the spot was being
cleared of trees, including bamboo.
Not wanting to miss a thing, I
rushed to the rural bus terminus in
downtown Kingston as no company
vehicle was available at such short
notice. I wasn’t even well, but anything for my ancestors.
And when I travel on rural buses,
I refuse to be treated as if I were a
hog or a goat. But, this time around,
I was in haste, so I had to deflate my
ego. One seat was left on the bus to
Savanna-la-Mar, and as I was
squeezed into a very ‘intimate’ position, I felt like a goat, not a hog. I
made it clear to the conductor that
it wasn’t a slave ship we were in, and
slavery was long abolished. Really?
It was a very uncomfortable and
compromising ride on the overcrowded baracoon on four wheels.
And my nostrils came under heavy
assault from the scent of the spray
that the young woman on my right
had applied to her long, black
extensions. You could see that she
was going through the process of
self-hatred. Pale fingers, black
knuckles; sallow face and blackish
neck signalled that she doesn’t
want to look like those who worked
in cane fields for centuries.

T

John Salmon was a custos of St Elizabeth.

THOUGHTS ABOUT SUGAR
When I passed the cane fields of St
Catherine, I thought of my enslaved
ancestors and my father, who was a
cane-cutter on Barnett Estate in St
James for many years. I reflected on
the nights when we binged on sugar
cane, and why I had subjected myself
to this hog-and-goat orgy.
The squeezing of my unmentionables went on until we were way in
12

The slavery-day cemetery located at Paynestown, St Elizabeth,
is located on the family land of Maud Mullings (left) and her
mother, Elvie Miller.

Vincent Samuels, secretary/treasurer of the Beersheba Old
Students Association, who alerted Hospitality Jamaica to the
slavery-day cemetery at Paynestown, St Elizabeth.
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St Elizabeth. At a rest stop, I got
some relief, and something to drink,
including a flask of white rum, in case
the graves were really my ancestors.
When I reached Middle Quarters,
I disentangled myself as I alighted.
My own middle quarters were finally
emancipated. Phew! Then a woman
attempted to sell me a little bag a
shrimps for $300, talking about they
were sea shrimps. I guess she, too,
thought I was a Nigerian tourist.
From Middle Quarters, I travelled to New Market by taxi. I
enjoyed the sights of the little old
houses along the routes. I want
one. I met Samuels in New Market,
and in a jiffy, we were on the property where the cemetery is located.
After being introduced to the
family who owns the land, we went
to the spot. My suspicion became
stronger. Dead enslaved Africans
didn’t get headstones in well-laidout cemeteries. I told the small
gathering that. Samuels wasn’t convinced. The elderly mother and the
daughter of the family had no clue.
Nor did they know the graves were
on their property! They were covered for decades.

Bamboo has overgrown this grave in the cemetery at
Paynestown, St Elizabeth.

PEOPLE OF WEALTH
The two graves that say it all
were the ones surrounded by brass
rails. They had to be the graves of
people of wealth. The headstone of
one was inscribed with, “Sacred to
the memory of the Honourable
John Salmon who died at Kepp on
the 4th February 1879 aged 81”.
There was no headstone for the
other. Chances are, there was one.

Flour was used to discern the inscriptions on the headstone of
Samuel John Manley, great-grandfather of Michael Manley and
grandfather of Norman Washington Manley.

Pieces of a disintegrated granite headstone in the recently uncovered slavery-day
cemetery at Paynestown, St Elizabeth.

Samuels and I chatted and took
pictures until a media colleague
arrived. The discussion was rich.
We tried to read the inscriptions
that had faded over time. Not
much was revealed, so I decided to
employ a research technique I
learned last year. I requested some
flour, and we smeared it over the
faded letters. And the words came
back to life. People were amazed.
In that process, I saw Samuel John
Manley etched in one of the stones.
My green flag went up. Go do some
research; he might be connected to
the Manleys we know. More chat-

ting, more assumptions, and after
preparing the family for the attention that the cemetery would be getting we left Paynestown.
Back in St Andrew, I went into
research overdrive. It wasn’t the
graves of my ancestors that were
uncovered, as I figured. Within
that cemetery lie the remains of
some people, such as John Salmon,
former custos of St Elizabeth, who
had enslaved my ancestors. And it
turned out that Samuel John Manley was the grandfather of Norman
Washington and the great-grandfather of Michael.

These two graves, more than any other in the cemetery at Paynestown, St
Elizabeth, say it was the burial ground for people of wealth and influence.
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New Market, St Elizabeth, used to be a major livestock trading centre.

Is this old shop telling the status of New Market?

New Market is old and forlorn
Paul H. Williams
Hospitality Jamaica Writer

N THE middle of a geographical
basin, New Market sits on a
hillock, surrounded by other
hillocks and basins that become ponds
after heavy rains. Below, subterranean
rivers and streams flow through a network of caves, caverns, and tunnels.
There is water everywhere.
And sometimes, the water rises,
flooding the historic town. The most
recent deluge was in 2010, but the
one people will always remember
occurred on June 12, 1979. After
several months of unusual heavy
rainfall in western Jamaica, Tropical
Depression One blew along.
It was the second tropical
cyclone of the 1979 Atlantic Hurricane Season. The depression developed from a tropical wave to the
south of Grand Cayman on June
11. The Bahamas, Cuba, the East
Coast of the United States, and
western Jamaica were affected.
A few towns, including New
Market, were severely flooded. That
was where the devastation was
unspeakable. The town was covered
in over 80 feet of water, resulting in
widespread damage or complete loss
of crops, livestock, businesses, public
utilities, and homes.
For more than six months, New
Market was an underwater marvel,
languishing in the murky depths of
the water that was going nowhere.
Some residents themselves had no

I
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A view of New Market from the district of Paynestown.

A section of the main street, New Market, St Elizabeth.
intention of moving. They literally
waited by the water, ad nauseam,
for the recession. And when it
finally came, New Market had suddenly become old.

COMMUNITY OF LEWISVILLE
The community of Lewisville was
created near New Market by the
Urban Development Corporation
to offer the administrative and
social services that New Market
provided. It has a police station,
post office, market, community
centre, a health centre, and the
Lewisville High School. There is
also a type two health clinic that

also serves satellite communities.
Major businesses have also
stayed away, and the 2010 flooding
has not helped. Confidence in that
watery place has waned, but memories of the 1979 devastation and
the long inundation period are still
bright and have settled forever in
some people’s heads.
They have not forgotten the boat
rides over their town and the eternal wait for the water to recede.
The anecdotes are many, but the
books that they should have been
written in are few.
The story of New Market goes
back to the days of slavery when it

The old police station at New Market.
was a bustling meeting point, a marketplace, for the surrounding estates
at Kepp, Paynestown, Hopeton,
New Savannah, etc. It is nestled
atop a system that can spring water
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to a devastating level, making it old,
unattractive, and forlorn.
Yet, the green, rolling landscape
around it, dotted with quaint little
houses, should be a feast for your eyes.

CHTAEF extends application
deadline for tourism scholarships
HE CARIBBEAN Hotel and Tourism
Association Education Foundation
(CHTAEF) has extended the application deadline for its scholarship programme
to 5 p.m. Eastern Caribbean Time on
April 15, 2016. Scholarships are designed
for Caribbean students and industry professionals
pursuing higher education or professional
development in the tourism and hospitality
field and are awarded with support from
CHTAEF sponsors including Virgin Holidays,
Interval International, Johnson & Wales
University and Florida International University.
Applications are available by contacting
the local hotel association in the applicant’s
country or via: http://caribbeanhotelandtourism.com/CHTAEFapplication.php.
Applications must be submitted with the

T

approval of the applicant’s local hotel association in order to be considered.
Scholarships are awarded for study at any
approved college or university including, but
not limited to, the University of West Indies
and local community colleges throughout the
Caribbean.

REAPPLYING SCHOLARSHIP RECIPIENTS
All students that are continuing their education and already have been approved for a
CHTAEF scholarship in 2015, need to provide a copy of their most recent transcripts to
verify their academic progress. The transcripts
must be copies from the school and can be
faxed to (516) 594-4104 or e-mailed to Foundation@CaribbeanHotelandTourism.com.
Deadline for re-applications is now also April 15.

For more information, call (571) 436-4386.
In 2015, CHTAEF awarded a record number of scholarships to 36 Caribbean-based
students for a total of US$141,800 in funding
to enable Caribbean nationals to pursue a higher
education in hospitality and tourism fields
after receiving 85 applications.
CHTAEF provides academic, professional development, tourism and hospitality teachers, work experience placements
and internship awards to Caribbean
nationals who demonstrate a strong commitment to the industry. CHTAEF scholarships range, on average, from US$500$5,000 and are exclusively used towards
tuition costs.
Contact foundation@caribbeanhotelandtourism.com or call 571-436-4386 for more

information.

CHTA EDUCATION FOUNDATION
The CHTAEF was established in 1987 as a
stand-alone (501c3) non-profit, tax-exempt
organisation, through which scholarships and
special assistance would be made available
for the education of Caribbean hotel industry
personnel and students pursuing careers in
hospitality and tourism.
Since 1987, the education foundation has
awarded more than US$2 million in scholarships and grants to applicants who demonstrate a strong commitment to the hotel and
tourism industry.
For more information, visit www.chtaeducationfoundation.com, call (571) 436-4386
or email foundation@caribbeanhotelandtourism.com.

RUN
CONTINUED FROM 6
"It's good for me (and) has
actually helped me personally
to pursue my education and
finish up at school. This is my
final year and I was wondering
if I was going to finish, and
then this opportunity just fell
in my lap."
Lauding MoBay City Run,
Lumsden said, "It's great
because I think it's a good initiative, especially for the
western part of the island,
and I hope it gets a lot of support."
That sentiment is shared
by Deidre Ann Brown, who
said: "The MoBay City Run
means a lot to me because,
as a medical student, it has
helped me to finance my
education. I need that extra
support to be able to move
forward with my dream and
to be able to give back to my
country."
Vaughanalee Clarke is pursuing an associate of science
degree in business studies and
she, too, had high praise for
MoBay City which has
"helped me out financially to
assist with my school fees".
She is encouraging other students to apply for assistance
and "if the opportunity
comes, just take it".

PHOTO BY ASHLEY ANGUIN

Richard Deenah takes some of the participants of the MoBay City Run Fitness Camp through some warm-up exercises.
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IATA calls for lower taxes,
smarter regulations
HE INTERNATIONAL Air
Transport Association
(IATA) called on governments and aviation stakeholders in
Latin America and the Caribbean to
work together to harness the power
of aviation connectivity to drive
economic growth and job creation
in the region.
“Air transport in Latin America
and the Caribbean supports more
than 4.9 million jobs and $153 billion in GDP. It could create even
more value, but airlines struggle
with high taxes, onerous regulations
and infrastructure deficiencies.
Strong partnerships across the value
chain and with governments can
unlock untapped value and drive
economic growth by tackling these
issues. And this is particularly
important given the difficult economic situation in several of the
region’s top economies,” said Tony
Tyler, IATA’s director general and
CEO.
“We’ve achieved great things as
a united industry in places where
we work with governments as
partners in pursuit of common
goals. Chile and Panama are creating value with an enlightened
strategic approach to aviation.
Spreading this more broadly across
the region will help build a
brighter future for the people of
Latin America and the Caribbean
with prosperity, jobs and opportunities,” Tyler said.
Tyler highlighted four areas that
are ripe for greater collaboration:
 Taxes
 Smarter regulation
 Cost-efficient infrastructure
 Environment
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TAXES
IATA called on governments to
reduce the tax burden which is
undermining the region’s prospects
for connectivity growth and the
benefits it stimulates. “There are
130 different ticket taxes in place
across the Latin America and
Caribbean region. They increase
the cost of connectivity for businesses, individual travellers and
potential visitors. Ultimately, they
limit the ability of aviation to catalyse economic growth, shortchang16

International Civil Aviation
Organisation (ICAO). These
include non-discrimination, costrelatedness, transparency and consultation with users.

ing the economy as a whole,” said
Tyler.

SMARTER REGULATION
IATA urged governments to
adopt smarter regulation principles
and align consumer-protection regulations with global standards.
“Under the guise of protecting the
consumer, we have seen a proliferation of prescriptive, unharmonised
passenger-rights regimes. While the
intention is to protect the passenger, too often the reality simply
adds cost and hamstrings the airlines in delivering the best customer service,” said Tyler.
In calling for a smarter regulation
approach, IATA is urging governments to ensure that regulations
are aimed at solving real problems,
aligned with global standards, and
can be implemented efficiently.
The best way to achieving this is
through consultation with key
stakeholders and with a rigorous
cost-benefit analysis.

COST-EFFICIENT
INFRASTRUCTURE
Infrastructure deficiencies have
long been an issue in the region.
Key airports in Argentina, Colombia, Ecuador, Mexico and Peru face

ENVIRONMENT

Tony Tyler
growth constraints while passenger
numbers to, from and within the
region are expected to double to
525 million by 2034.
“Infrastructure must keep pace
with growing demand. Governments, airlines, airports and other
stakeholders in the value chain
need to unite to ensure the right
infrastructure is put in place, in a
timely matter and at the right
cost,” said Tyler. IATA urges governments to follow the principles
for infrastructure charges which
they have agreed through the

Lastly, Tyler called for continued
industry unity in managing air
transport’s environmental impact.
The aviation industry is committed
to improve fuel efficiency by an
average of 1.5 per cent annually to
2020, to attain carbon-neutral
growth from 2020, and to achieve a
50 per cent reduction in net CO2
emissions by 2050 relative to 2005
levels. To accomplish this, it has a
well-established four-pillar strategy
of technology advances, operational improvements, more efficient infrastructure and global market-based measures.
The establishment of a global
market-based measure is on the
agenda of the 39th ICAO Assembly
in September of this year. Tyler
urged governments in Latin America
and the Caribbean to support the
industry’s call for a mandatory
global carbon-offset scheme. And
he urged the aviation community
to remain united in supporting the
industry’s four-pillar strategy.
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CRAFT
CONTINUED FROM 11
shopping space is an essential
component in sharing the
Jamaica experience with visitors. They see live daytime
music, with local bands donating their services to share their
music with visitors. Artisans in
each block creating interactive
experiences for visitors who not
only want to take something of
Jamaica home, but would like
to participate in the experience
of production. They see partnerships with large companies
to give tastes of Jamaican
flavours – food and beverages.
They see an upgraded infrastructure – clean, bright
colours, shady trees and flowering plants, walkways that are
able to accommodate wheelchairs. They see a safe, secure,
hassle-free, relaxed atmosphere
where all players demonstrate
consistently the all-important
training that they receive in
TPDCo’s Team Jamaica programme; they also see technology-friendly Wi-Fi connection
and upgraded communications
systems.
The team is working on creating a strategy driven by them
to bring wealth to their business
community and they recognise
that it will not, and cannot,
happen without a complete
effort from members and team
leadership. They also see that it
cannot happen without buy-in
from their partners – the hotels
and cruise tour operators, who
also have their part to play in
building and strengthening the
economic foundation of the
nation in order to continue to
conduct their central businesses.
The Harbour Street Craft
and Cultural Village is putting
in place a phased strategy for
their own growth, they are creating a template for the other
craft business collectives to do
the same, and are asking for
assistance from all partners, as
they do this in the interest of
moving the tourism industry
forward.
 Contributed by TPDCo’s
Tourism Awareness
Department. For information contact: Arlene
McKenzie at
Arlene.McKenzie@tpdco.org.

